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Now  the  story  of  America  at  war 
goes  beyond  the  headlines  to 


After  decades  of  military  policies  that  have  kept  reporters  far  from  the  battlefield,  new  access  to  the  front  lines  is 
enabling  journalists  to  put  a  human  face  back  on  the  U.S.  soldier.  For  The  San  Antonio  Express-News,  that  means 
readers  are  seeing  the  war  in  Iraq  through  the  eyes  of  military  affairs  reporter  Sig  Christenson  and  staff  photographer 
Bahram  Mark  Sobhani.  These  journalists  are  traveling  with  the  3rd  Infantry  Division  up  that  tough  hard-fought  road  to 
Baghdad.  The  Pentagon  calls  this  new  style  of  coverage  "embedding”  reporters.  The  San  Antonio  Express-News  calls 
it  telling  the  story— one  soldier,  one  battle,  one  day  at  a  time. 

Readers  expect  this  kind  of  on-the-scene  reporting  from  the  Express-News.  San  Antonio  is  home  to  several  military 
bases  and  hospitals,  and  has  one  of  the  largest  retired  military  populations  in  the  country.  Christenson  and  Sobhani 
capture  a  view  of  the  troops  in  the  field  that  cannot  be  gotten  through  official  statements  from  the  briefing  tent. 
Sending  home  first-hand  accounts  of  American  soldiers  in  the  battlefield  is  one  more  way  Hearst  Newspapers 
deliver  excellence  to  readers  every  day. 


Authority. 


Before  you  write  the  story,  write  the  experts. 


When  you  need  an  authority  on  any  subject,  ProfNet^'"  from  PR  Newswire  is  your  most  reliable  route 
to  those  in  the  know.  Linking  10,000  news  and  information  officers  in  North  America  and  Europe, 
ProfNet  connects  you  quickly  and  efficiently  to  an  unparalleled  network  of  academic  experts 
and  industry  and  government  sources. 

You  may  query  our  members  directly  via  broadcast  e-mail,  search  our  database  of  8,000  expert 
profiles  or  browse  Leads  and  Round-ups,  our  e-mail  tipsheet.  They're  all  easy  to  use  on  our 

newly  designed  site. 

Let  us  show  you  why  thousands  of  reporters  consider  ProfNet  to  be  their  premier  resource  when  working 
on  deadline.  Call  800-PROFNET  today  or  visit  www.prnewswire.com/media. 
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LETTERS 


BEEN  THERE.  DONE  THAT 

I  WISH  MORE  PEOPLE  —  AND 

reporters  —  would  listen  to 
seasoned  war  correspondents  such 
as  Joseph  L.  Galloway  [“On  the  fog  of 
war,”  March  31,  p.  26],  Until  the  battle 
for  Baghdad,  all  the  war  coverage  in 
Iraq  was  only  the  pregame  show.  And 
what  a  tragic,  bloody  business  this  battle 
promises  to  be:  a  desperate,  street-by- 
street  struggle  for  an  urban  center  of  5 
million  people. 

Elsewhere.  Galloway  has  likened  it  to 
the  battle  for  Hue  in  1968,  when  U.S. 
Marines  lilierated  a  major  Vietnamese 
cit\-  from  10,000  enemy  troops  in  four 
weeks.  WTien  it  was  over,  Galloway 
remembers,  the  cit>-  was  18  inches  high. 
But  most  of  the  embedded  reporters  in 
Iraq  are  probably  too  young  to  rememlier 
the  Tet  Offensive. 

MATT  BUCKINGHAM 
Hillsboro.  Ore. 

WEIL.WEIINETOTHINNSO 

The  last  line  in  your  interest- 
ing  report  on  the  poll  showing 
that  most  Americans  have  been 
uninformed  (disinformed?)  by  the  press 
about  Saddam  Hussein’s  links  to  9/11 
indicates  you  “hope  the  press  does  a 
better  job  of  informing  Americans  in  a 
post-Saddam  world”  [“The  ghosts  of 
9/11,”  March  24,  p.  26]. 

Was  that  a  “tongue-in-cheek” 
comment?  Do  you  really  think  the 
American  press  will  change?  Are  there 
many  independent  papers?  Is  there  an 
active  “free”  press  in  the  United  States? 
Check  it  out! 


Or  is  the  press  just  another  bunch  of 
bought  spokespersons  for  spin  —  run  by 
large  corporations? 

A  bit  optimistic  here,  aren’t  you? 

SHELDON  LITT 
Stockholm,  Sweden 

PARSIN6THEHUMBERS 

Great  analysis  [“The  ghosts  of 
9/11”].  Too  bad  you  can’t  just 
come  out  and  say  the  obvious: 
44%  of  all  Americans  have  had  their 
understanding  of  Iraq  grossly  distorted 
by  Bush-administration  disinformation 
efforts,  which  has  been  spearheaded  by 
the  Fox  News  Channel’s  willingness  to 
promote  this  war. 

MARK  GiSLESON 
GISLESON  WRITING  SERVICES 
St.  Paul,  Minn. 

IE  IT  WEREN'T  ERR  BAD  TASTE... 

USING  A  DEMEANING  DEPICTION 
of  women  w  ho  appear  to  be 
competing  in  a  beautv'  pageant 
to  sell  a  stoiy  on  w'ays  for  newspapers  to 
achieve  growth  in  advertising  —  “Putting 
Your  Best  Face  Forward,”  March  17  — 
was  offensive  and  unnecessaiy. 

I’m  stunned  that  no  one  at  ElfiP  could 
see  that. 

FRAN  METZ 

Gig  Harbor,  Wash. 

Correction 

In  our  “Inside” section  (March  24.  p.  3), 
E&P  misspelled  the  name  of  The 
Associated  Press  photographer  u'ho 
appeared  in  a  picture  on  the  cover. 

He  is  Jerome  Delay. 


50  YEARS  AGO  -- 

NEWSPAPERDOM  »  FROM  EDITOR  &  PUBLISHER 


.APRIL  4.  195.3: 

The  International  Typographical 
Union  has  spent  $25  million 
fighting  the  Taft-Hartley  Act  out 
of  “stubbornness.”  U.S.  Sen. 
Robert  A.  Taft.  R-Ohio.  co-author 


of  the  law.  declared  April  1  in  an 
oral  hassle  with  union  President 
Woodruff  Randolph  at  a  con¬ 
gressional  committee  hearing 

A  low-cost  nin-of-press  color 


seniice  was  announced  this  week 
by  the  Milwaukee  Journal,  long 
a  leader  in  newspaper  color 
development.  The  service  is  being 
operated  in  cooperation  with  Lake 
Shore  Electrotype  in  Chicago. 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

Complete  coverage  of  how  the  media  has 
handled  the  war  is  available  in  Iraq  and  the 
Press  (the  top  item  on  our  “Features  &  Columns” 
page). ...  Columnist  Charles  Bowen  visits  the 
online  Baseball  Library,  which  should  slake 
even  the  most  rabid  fan's  thirst  for  stats  and 
trivia,  the  more  obscure  the  better. ...  If  s  no 
accident  that  the  tagline  of  The  New  York  Sun's 
new  $800,000  advertising  campaign.  “Expect  a 
Different  Point  of  View.”  recalls  The  New  York 
.  Times'  slogan.  “Expect  the  World.”  Read  Lucia 
i  Moses'  report  (“Headlines."  April  2). . . .  And.  as 
always,  a  new  Photo  of  the  Week,  a  new  Online 
I  Poll,  and  our  new  Career  Center. 
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Oflice  of  National  Drug  Control  Policy  'Monitoring  the  Future  study.  December  2002.  University  of  Michigan 


THE  KIDS  WOULD 

THANK  YO U 

but  THAT  WOULD  BE  SO  UN  COOL. 


Thanks  to  the  support  of  corporate 
America,  we  re  winning.  Research  shows 
that  drug  use  among  voung  teens  is  at 
the  lowest  level  in  a  decade.^  The  National 
Youth  Anti-Drug  Media  Campaign  and  the 
long-standing  etlorts  ot  local,  state,  federal, 
public  health  and  other  organizations  have 
helped  to  make  this  happen. 

The  assistance  from  the  campaign’s 
corporate  partners  over  the  last  five 
vears  has  been  invaluable.  From  media 
companies  to  manufacturers  to  retailers 
—  all  have  stepped  up  to  the  challenge. 

You’ve  donated  more  than  a  billion 
dollars  in  advertising  time  and  space, 
promoted  drug  prevention  in  your 
retail  locations,  and  created  workplace 
programs  to  educate  employees  on  how 
to  keep  their  kids  oft  drugs. 

You’ve  developed  innovative  marketing 


efforts  and  vouth  promotions  to  reach 
kids  and  parents  in  une.xpected  —  and 
effective  —  places.  You’ve  lent  vour  creative 
talents  for  commercials  and  print  ads 
through  the  Partnership  for  a  I^rug-Free 
America  and  the  Ad  Council.  And  vou  ve 
supported  and  joined  local  anti-drug 
coalitions  —  working  with  law  enforcement 
and  community  leaders  to  really  make  a 
difference  in  vour  own  neighborhoods. 

Nobodv  made  vou  do  it.  It  was  a  choice 
that  each  individual  organization  made. 

For  vour  time  and  vour  talent,  vour 
hard  work  and  financial  generosity,  the 
Office  of  National  Drug  Control  Police 
sincerely  thanks  you. 

For  vour  part  in  our  ongoing  hght 
to  save  countless  kids’  lives  from  the 
destructive  effects  of  drug  abuse,  no 
amount  of  thanks  will  ever  he  enough. 


theantidrug.com 


I 
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With  public 
newspaper 
companies  set  to 
start  reporting 
first-quarter  numbers 
this  week,  Merrill 
Lynch  analyst  Lauren 
Rich  Fine  dropped 
her  forecast  for 
average  industrywide 
eamings-per-share 
(EPS)  growth  to 
13%,  with  adver¬ 
tising  revenue 
predicted  to  rise  a 
modest  2%  to  2.5%. 

Fine  earlier  had 
forecast  EPS  growth 
of  between  20%  and 
25%  for  the  quarter. 
For  all  of  this  year 
and  next  year,  she 
predicted  average 
EPS  growth  of  12% 
and  9%,  respectively. 

Dow  Jones  &  Co. 
Inc.  and  the  E.W. 
Scripps  Co.  kick  off 
the  earnings-reporting 
season  Thursday. 

-  LUCIA  MOSES 


“When  our  forces  are  engaged  in  ground  combat,  it 
is  no  time  to  bring  in  a  new  joumtdist  to  the  environ¬ 
ment,”  Col.  Jay  DeFrank,  director  of  press  operations 
for  the  Department  of  Defense,  told  E^P.  “Having  a 
journalist  there  complicates  the  situation  already. 
Having  a  new  person  does  it  more  so.” 

Some  editors  said  last  week  they  would  like  the  flex¬ 
ibility  of  being  able  to  replace  embeds  if  the  fighting 
lasts  for  weeks  or  months,  and  many  major  metros 
are  already  naming  or  even  training  replacement 
reporters.  “I  think  it  would  be  helpful  if  we  could 
move  people  in  or  out,”  said  James  O’Shea,  managing 
editor  of  the  Chicago  Tribune.  “If  it  goes  on  for  quite  a 
bit,  it  is  an  issue  we  will  have  to  discuss.”  Martin 
Baron,  editor  of  The  Boston  Globe,  said  he  rotated 
reporters  in  and  out  of  the  war  zone  about  once  a 
month  during  U.S.  operations  in  Afghanistan.  “This 


Both  safety  and  stamina  are  at  issue 
as  conflict  continues  and  the  first 
U.S.  journalist  is  killed  in  Iraq 


BY  JOE  STRUPP 

Despite  the  U.S.  stranglehold  on  Bagh- 
dad,  war  in  Iraq  may  continue  for  some 
time,  testing  the  safety  and  stamina  of 
embedded  reporters  facing  the  high-heat  season  in 
the  Middle  East.  On  Friday,  Michael  Kelly,  editor 
at  large  for  The  Atlantic  Monthly  and  columnist  for 
The  Washington  Post,  became  the  first  American 
journalist  killed  in  Iraq. 

At  least  a  dozen  reporters  already  have  pulled 
out  of  their  slots  with  military  units  —  for  reasons 

ranging  from  boredom  ^  . - 

to  injuries  to  family  Vkh 

emergencies  —  and  r,  ' 

more  than  twice  that 
number  have  asked  to 
leave.  Even  so,  Penta- 

gon  officials  said  they  | 

will  not  change  the  rule 

that  bars  news  organi- 

zations  from  replacing 

embeds  who  leave  or 

switching  them  from 

one  military  unit  to 

another. 


The  Atlanta  Journal- 
Constitution’s  Brant 
Sanderlin  (top)  files 
photos  in  Iraq.  AP’s 
Chris  Tomlinson  (right) 
munches  on  an  MRE. 


After  seeing  a 
spike  in 

audience  the  week 
the  Iraq  war  started 
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(March  19),  many 
news  sites  saw  steep 
declines  in  the  week 
ending  March  30. 

USAToday.com  was 
down  17%  among 
users  at  home  and 
16%  among  users  at 
work,  according  to 
Nielsen/ZNetRatings. 
Washingtonpost.com 
lost  1 1%  of  its  audi¬ 
ence  at  home  and 
5%  of  its  audience  at 
work.  NYTimes.com 
held  on  to  its  users 
at  home,  more  or 
less,  but  slipped  2% 
among  those  at  work. 

Bucking  the  trend, 
the  New  York  Post’s 
site  rose  9%  among 
at-home  users  and 
soared  48%  among 
at-work  users. 

MSNBC.com  and 
CNN.com  both  were 
down  16%  among 
home  users. 

-  CARL  SULLIVAN 

C0KVEII6EKCE 

INREDSTICK 

The  Advocate 
and  WBRZ-TV 
News  2  of  Baton 
Rouge  merged  their 
Web  sites  last  week 
into  a  single  site, 
2theadvocate.com. 
Both  the  newspaper 
and  TV  station  are 
owned  by  the 
Manship  family  of 
Louisiana’s  capital 
city.  The  two  media 
outlets  began  online 
cooperation  about 
two  years  ago,  but  it 
was  minimal,  said 
Advocate  New  Media 
Director  Freda 
Yarbrough. 

The  new  site  was 
designed  by  Morris 
Digital  Works,  based 
in  Augusta,  Ga. 

-  CARL  SULLIVAN 


is  considerably  more  tense,”  Baron  said  about  the  Iraq 
conflict.  “If  we  had  our  druthers,  it  would  be  great  to 
allow  some  rotation.” 

In  recent  weeks,  according  to  DeFrank,  more  than 
20  reporters  have  asked  to  leave,  but  changed  their 
minds  when  reminded  the  spots  would  evaporate.  “A 
time  will  come,  and  it  is  not  here,  when  you  are  going 
to  w  ant  to  rotate  people,”  said  John  Walcott,  Wash¬ 
ington  bureau  chief  for  Knight  Bidder  Newspapers, 
w'hich  has  a  total  of  35  embedded  journalists.  “There 


is  a  limit  to  how  long  you  can  ask  anyone  to  be  away 
from  home.”  Anthony  Marro,  editor  of  Newsday  in 
Melville,  N.Y.,  said:  “If  people  get  terminally  exhaust¬ 
ed,  we  might  want  to  lobby  for  fresh  rules.  That  has 
not  become  the  case  yet.” 

But  DeFrank  reiterated  the  need  for  continuity 
among  the  embedded  journalists.  “A  lot  of  the  report¬ 
ing  is  based  on  getting  into  the  [combat]  environ¬ 
ment  and  getting  to  know  people,”  he  said.  T’^ou  don't 
get  it  if  you  step  in  as  a  casual  observer.”  Ill 


Civilian  coverage 

The  collateral 
damage  In  Irag 


BY  JOE  STRUPP 

IT  IS  ONE  OF  THE 
most  emotional 
elements  of  any 
war,  one  of  the  hardest 
to  report  accurately, 
and  one  of  the  most 
controversial.  Coverage 
of  civilian  casualties  can 
spark  both  praise  and 
anger  from  readers  — 
and  much  internal 
discussion  among 
editors,  and  front-page 
designers,  directing 
coverage  of  the  w'ar 
in  Iraq. 

“We  pay  more 
attention  to  American 
deaths,”  said  Editor 
Anthony  Marro  of 
Newsday  in  Melville, 
N.Y.,  w’hose  paper 
publishes  few'  photos  of 
dead  bodies,  even  fewer 
if  they  are  Iraqi.  “It  is 
easier  to  report  on 
people  we  know',  we 
put  more  faces  on  the 
Americans,  we  know' 
who  they  are.” 

But  most  editors  who 
spoke  with  E^P  believe 
civilian  casualties  need 
equal  attention  because 
they  are  an  important 
effect  of  the  war. 


“Our  reporters  are 
encouraged  to  cover 
evervthing  they  see,” 
said  John  Walcott, 
Washington  bureau 
chief  for  Knight  Bidder 
Newspapers.  “It  is 
our  responsibility  to 
show'  the  face  of  w  ar 
—  no  matter  w  hat  it 
looks  like.” 

Boy  Peter  Clark, 
an  instructor  at  the 
PovTiter  Institute  in  St. 
Petersburg,  Fla.,  gives 
most  papers  high  marks 
in  this  area.  But  (Jeneva 
Overholser,  a  professor 
at  the  University  of 
Missouri  School  of 
Journalism  and  former 
editor  of  The  Des 
Moines  (Iowa)  Register, 
said  that  strong  civilian 
coverage  had  been  lack¬ 
ing  at  new'spapers.  “I 
wish  they  w'ere  showing 
us  more  of  that  reality 
of  war,”  she  said.  “We 
have  more  than  600 
reporters  embedded, 
and  w'e  have  better 
access,  but  we  are  not 
seeing  much  in  the  way 
of  civilian  casualties.” 

Last  w'eek,  after  the 
shooting  deaths  of  at 


5iic  Boston  6lobc 


Globe  caught  heat 
for  showing  a 

...  ..  corpse,  but  Iraqis 

Bombs  jolt  B^dad  military  sites  Morning  News 
*  1  were  still  living. 


i  ^  Qvffians’path  Derilnn. 


least  11  civilians 
in  a  spiort  utility 
vehicle  at  a 
checkpoint  near 
Karbala,  initial  militaiy 
reports  suggested  the 
driver  had  been  warned 
repeatedly  to  stop,  an 
account  disputed  by  an 
embedded  reporter  for 
The  Washington  Post. 
“We  were  fortunate  to 
have  good,  on-the-spot 
reporting,”  said  Leonard 
Dow'nie  Jr.,  e.\ecutive 
editor  of  the  Post,  who 
credited  his  reporter, 
William  Branigin,  for 
getting  a  truer  account. 
“The  embedded 
reporters  have  infor¬ 
mation  and  details  w'ell 
beyond  the  Pentagon.” 

This  and  similar 
incidents  underscore 
one  of  the  problems  in 
this  area  —  finding 


definitive  information 
when  claims  from  Iraqi 
and  U.S.  officials  differ 
so  widely.  In  addition, 
the  limited  access 
reporters  have  to  most 
areas  of  the  country 
allows  them  to  see  only 
a  glimpse  of  the  civilian 
bloodshed. 

“We  have  done 
stories  on  the  difficulty 
of  figuring  that  out,” 
Chicago  Tribune 
Managing  Editor 
James  O’Shea  said. 
“The  best  you  can  do  is 
give  readers  a  view  of  it 
in  the  context  of  the 
overall  war.”  Downie 
said  his  paper  reports 
casualty'  figures  from 
all  official  sources,  but 
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Here's  the  key  to  uncovering  new  opportunities 
in  your  industry:  Get  editor  &  Publisher  in  print 
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focuses  “on  those 
incidents  we  know 
about,”  he  said.  (For 
a  view  from  Baghdad, 
see  p.  40.) 

But  what  seems  to  be 


Vis 


UsTno  cease-fire,  no  timeline 


SSn 


causing  some  of  the 
most  fierce  discussion 
are  photo  images.  “We 
have  gotten  some 
criticism  that  our  cover¬ 
age  is  too  sympathetic 
to  Iraqi  civilians,” 
said  Tim  Connolly, 
international  editor 
at  The  Dallas 
Morning  News, 
who  cited  a  Page 
One  photo  the 


ss:siTs.  y  r\ 


Both  of  these 
papers  have  run 
many  photos  of  4 
dead,  injured,  or 
terrified  civilians. 


paper  ran  of  a  Baghdad 
market  bombing.  “I've 
heard  comments  that 
we  should  pay  more 
attention  to  our  troops. 
Some  p)eople  view 
coverage  of  the  victims 
of  war  as  being  antiwar, 
but  we  think  it  is 
something  we  have  got 
to  report  on.” 

The  Boston  Globe 
received  similar  com¬ 
plaints  after  playing 
up  a  photo  of  an 
Iraqi  civilian  killed 
by  a  stray  bullet. 
Paula  Nelson,  Globe 
deputy  director  of 
photography  in 
charge  of  Page  One, 
said  the  photo 
department  debated 
using  the  image.  “You 
got  a  lot  from  that 
photo,”  she  told  E^P. 
“It  showed  a  casualty, 
but  it  also  showed 
the  urban  fighting 
involved.  It  was  the 
first  dead  body  we 
printed.”  Nelson  said 
the  paper  has  declined 


to  run  other  photos  of 
the  dead  if  they  showed 
identifiable  faces. 

At  least  60  readers 
wrote  or  called  USA 
Today  with  complaints 
after  it  ran  a  picture  of 
dead  Iraqi  soldiers  on 
its  front  page  March  28. 
Several  asked  why  the 
paper  did  not  replace  it 
with  an  inside  photo  of 
a  U.S.  soldier  walking 
with  several  smiling 
Iraqi  children.  “We 
looked  at  both  photos,” 
recalled  USA  Today 
Kxecutive  Editor  Brian 
Gallagher.  “One  showed 
a  bloody  scene,  and  the 
other  was  very  benign.” 
Given  the  bloodshed 
that  day,  “We  did  not 
think  it  was  very 
responsible  to  show 
the  more  benign  photo 
[on  Page  One],”  he 
said,  adding  that  the 
paper  had  created  a 
committee  of  five 
top  editors  who  are 
reviewing  all  “ques¬ 
tionable”  photos.  [D 


Who  will  headlA  Today  tomorrow? 


Gannett  CEO  succession  also  in  doubt 
with  Tom  Curley  taking  the  helm  at  AP 

BY  LUCIA  MOSES 

s  Gannett  Co.  Inc.  recovers  from  the 
surprise  departure  of  its  USA  Today  pub¬ 
lisher,  several  insiders  are  emerging  as  poten¬ 
tial  successors  to  Tom  Curley,  who  accepted  the  top 
job  at  The  Associated  Press  two  weeks  ago. 

Observers  don’t  see  an  obvious  favorite  among  the 
paper’s  top  executives.  But  if  Gannett  Chairman, 
CEO,  and  President  Douglas  H.  McCorkindale  picks 
someone  from  the  company  fold  for  the  plum  job,  as 
many  expect,  he  could  look  to  Gaiy  Watson,  57,  news¬ 
paper  division  president  the  last  12  years.  He  earlier 
served  as  publisher  of  the  Rockford  (Ill.)  Register  Star. 

McCorkindale  may  want  an  executive  with  big- 
city-paper  exjjerience.  however,  in  which  case  Frank 
J.  Vega,  54,  CEO  and  president  of  Detroit  News- 


I  papers,  has  a  shot.  As  a  bonus,  he  knows  USA  Today, 
having  been  on  the  team  that  created  it  in  1982. 

Also  in  the  running  are  tw’o  rising  publisher 
stars  who  were  tapped  a  couple  of  years  ago  to  run 
Gannett ’s  newest  metros  and,  through  those  papers, 
also  have  multimedia  convergence  experience.  They 
are  Susan  Clark- Johnson,  56,  oi  The  Arizona  Repub¬ 
lic,  Gannett ’s  biggest  daily  outside  USA  Today,  and 
three-time  Gannett  Publisher  of  the  Year  winner 
Barbara  A.  Henry',  50,  of  The  Indianapolis  Star,  who 
in  November  added  responsibilities  for  Gannett’s  four 
other  Indiana  dailies. 

Alternatively,  Gannett  could  look  outside  the 
company.  “The  job  is  so  high-profile,  such  a  unique 
opportunity,  there’s  lots  of  people  who’d  want  to  get 
in  there,”  said  Joe  Urschel,  a  14-year  USA  Today  news 
veteran  who  is  now  senior  vice  president  of  the 
Freedom  Forum. 

Under  Curley,  who  held  the  president  and  publish¬ 
er  titles  since  1991,  USA  Today  improved  its  circu¬ 
lation,  national-advertising  share,  and  journalistic 


SCBIPPniBNS 

ONTOPARITY' 

The  E.W.  Scripps 
Co.  agreed  last 
week  to  be  the  first 
corporate  media 
partner  in  the 
National  Association 
of  Hispanic  Journal¬ 
ists’  (NAHJ)  “Project 
Parity,”  a  five-year 
plan  to  double  the 
percentage  of 
Hispanic  newsroom 
employees  by 
recruiting  them  for 
markets  that  have 
experienced  rapid 
growth  in  their  Latino 
populations. 

The  project  will  first 
target  three  Scripps 
dailies:  the  Roctcf 
Mountain  News  in 
Denver,  the  Ventura 
County  (Calif.)  Star, 
and  the  Naples  (Fla.) 
Daily  News.  In 
addition  to  working 
with  management  on 
diversity  issues  inside 
the  papers,  NAHJ 
will  co-sponsor 
community  forums 
to  assemble  outside 
task  forces  in  each 
market  to  monitor 
news  coverage  and 
diversity  progress. 

-  MARK  FITZGERALD 

‘POST' BEDS 
FOB  THE  WEB 

Washington- 
post.com  is 
now  offering  free 
headlines  on  a  variety 
of  subjects,  including 
the  war  in  Iraq,  to  be 
posted  on  other  Web 
sites.  Owners  of  those 
Web  sites  must  fill 
out  short  online  forms 
and  insert  a  small 
amount  of  code  on 
their  sites  to  get  the 
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headline  boxes, 
which  can  be 
customized  to 
automatically  post 
headlines  on  the  war, 
business,  entertain¬ 
ment,  food,  politics, 
style,  travel,  and 
other  topics. 

The  headline  boxes 
include  a  “washing- 
tonpost.com”  logo  at 
the  top,  and  if  a  user 
clicks  on  any  head¬ 
line,  they  are  taken 
to  The  Washington 
Post’s  Web  site  for 
the  complete  story. 

In  a  statement, 
Washingtonpost- 
. Newsweek  Inter¬ 
active  CEO  and 
Publisher  Christopher 
M.  Schroeder  said 
the  new  feature  “can 
help  Web  publishers 
and  developers 
attract  new  people 
and  keep  their 
current  users  coming 
back  throughout 
the  day.” 

To  see  a  sample 
of  the  headlines  box  . 
and  the  sign-up  form, 
visit  http://www 
.washingtonpost.com/ 
headlines. 

-  CARL  SULLIVAN 

‘RED' COMING 
TO  YEN  CRIB 

The  Chicago 
Tribune  on  April 
14  is  kicking  off  paid 
home  delivery  of  its 
youth-oriented  daily 
RedEye,  even  though, 
more  than  five 
months  after  its 
much-hyped  launch, 
the  tabloid  —  and 
its  rival  Red  Streak, 
published  by  the 
Chicago  Sun-Times 
—  are  still  widely 
available  for  free 
from  hawkers 


profile.  But  whoever  _ 

takes  over  the  nation’s 
largest-circulation 
daily  faces  a  fight  for 
national-ad  dollars 
with  The  Wall  Street 
Journal  and  The  New 
York  Times  in  a  still- 
tight-fisted  economy. 

Gannett  last  week  Tomorrow,  and  tomorrow,  and 

lowered  its  first-  t/SA  Today,  the  nation’s  No.  1 
quarter  earnings  fore-  “ 

cast,  citing  softening 

of  ad  buying  on  TV  and  at  its  papers,  particularly  USA 
Today.  Ad  revenue  and  paid  pages  declined  6%  and 
11%  last  year,  respectively.  Morgan  Stanley  estimated 
ad  pages  were  down  between  15%  and  20%  for  the 
tw'o  middle  weeks  of  last  month.  But  Curley  said  that, 
after  a  falloff  leading  up  to  and  after  the  start  of  the 
war,  “the  bookings  are  coming  back,”  though  the 
travel  category  continues  to  be  a  concern. 

News  of  a  replacement  could  bring  clarity  to  the 
Gannett  CEO  successorship  issue,  as  the  USA  Today 
appointment  could  be  seen  as  a  steppingstone. 

McCorkindaJe,  63,  is  e.xpected  to  retire  in  two  years, 
although  a  provision  in  his  contract  allows  him  to 
serve  longer.  Some  thought  Curley  might  one  day 
follow  in  the  footsteps  of  his  older  brother,  former 


Tomorrow,  and  tomorrow,  and  tomorrow:  Macbeth  isn’t  a  candidate  for  the  crown  at 
USA  Today,  the  nation’s  No.  1  newspaper  by  circulation,  but  these  Gannetteers  may  be 
—  Gary  L.  Watson  (left),  Susan  Clark- Johnson,  Frank  Vega,  and  Barbara  A.  Henry  (right). 


CEO  John  Curley,  but  company  watchers  said  that 
differences  between  former  newsman  Tom  Curley 
and  the  more  money-minded  McCorkindale  had 
made  that  increasingly  unlikely. 

Asked  about  speculation  that  financial  pressure 
from  above  contributed  to  his  decision  to  leave, 
Curley  told  E&P:  “There’s  no  bed  of  roses  anywhere. 
Every  leadership  job  is  difficult.” 

Observers  see  no  obvious  successor  to  McCorkin¬ 
dale,  although  both  Watson  and  Senior  Vice  Presi¬ 
dent  Gracia  Martore,  51,  recently  promoted  to  chief 
financial  officer,  are  viewed  as  potential  candidates. 
Next  year,  said  analyst  Kevin  Gruneich,  who  follows 
Gannett  for  Bear,  Stearns  &  Co.,  the  lack  of  a  clear 
successor  as  CEO  “could  become  an  issue.”  II 


Its  all  right,  M&A,  were  still  buying 

Dailies  ready  to  change  hands? 


BY  LUCIA  MOSES 

Like  marketeers, 
would-be  sellers 
of  newspaper 
properties  seem  to  be 
holding  out  for  the  end 
of  the  war  and  signs  of 
better  economic  times. 

Sales  activity  is 
“greatly  overshadowed 
by  uncertainty  over  the 
economy,”  said  Philip  W. 
Murray,  senior  vice  pres¬ 
ident  of  the  Dirks,  Van 
Essen  &  Murray  broker¬ 
age  in  Simta  Fe,  N.M. 
“We’ve  talked  to  people 
who  are  thinking  about 
it  and  want  to  wait  and 
make  sure  nothing 
catastrophic  happens.” 

Judging  by  the 
merger-and-acquisition 
activity  so  far  this  year, 
though,  2003  is  likely 
to  beat  last  yetu^’s  sales 
total.  In  the  first  quarter. 


three  deals  involving  18 
daily  newspapers  and 
$350  million  were 
announced,  according  to 
Dirks  estimates.  (This 
includes  a  partnership 
pact  that  would  give 
Gannett  Co.  Inc. 
control  over  five  Sa 

MediaNews  .  ^ 

Group  Inc. 
dailies.)  In 
contrast,  Dirks 
counted  38  OV' 

dailies  changing 
hands  in  trans¬ 
actions  totaling 
$1.2  billion  in  D 

all  of  last  year. 

The  impression, 
however  false,  that  the 
economic  slump  has 
depressed  multiples 
also  has  held  back  sales 
activity,  observed  John 
T.  Cribb,  principal 
broker  with  Cribb  & 


Associates  in  Bozeman, 
Mont.  “Buyers  and 
sellers  still  don’t  seem  to 
understand  that  prices 
did  not  fall  off"  much,” 
Cribb  said,  adding  that 
sales  of  small  dailies  and 


Sales  activity 
is  “overshadowed 
by  uncertainty 
over  the 
economy.” 

—  PHILIP  W.  MURRAY 

Dirks,  Van  Essen  &  Murray 


weeklies,  which  tend 
to  be  insulated  from 
downturns,  remain 
brisk.  “I  think  that 
kept  a  lot  of  the  good 
properties  from  coming 
on  the  market.” 

Brokers  anticipate 


stronger  second-half 
activity,  assuming  the 
economy  picks  up. 

They  expect  to  see 
among  the  buyers  not 
only  publicly  traded 
newspaper  companies 
but  also  privately  held 
groups  that  have  little 
debt  and  are  well- 
positioned  to  buy  — 
such  as  the  family- 
owTied  Brown 
Publishing  Co.,  which 
agreed  in  February  to 
acquire  11  dailies  from 
Community  Newspaper 
Holdings  Inc. 

Other  factors  that 
could  drive  activity  this 
year:  the  possible  relax¬ 
ation  of  federal  media 
cross-ownership  rules 
and  a  sale  of  Freedom 
Communications  Inc., 
now  exploring  options 
for  its  28  dailies.  11 
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“Symmetry,  order  and  obsession.  It’s  what  makes  photography  work,  too,” 
says  Getty  Images  photographer  Michael  Kelley. 
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and  news  racks. 

“For  some  people, 
it’s  part  of  their  daily 
routine  to  purchase  a 
copy  of  RedEye  on 
their  way  to  work. 
Others  would  rather 
we  came  to  them, 
and  we  want  to 
provide  that  level  of 
service,”  RedEye 
General  Manager 
John  O’Loughlin 
said  in  a  prepared 
statement.  Neither 
paper  has  released 
figures  on  how  many 
paid  copies  of  its  Red 
daily  it  is  selling. 

-  MARK  FITZGERALD 

AITSIAT'A 
PATH  TO  LA. 

Having  pur¬ 
chased  the 
assets  of  New  Times 
Los  Angeles,  South¬ 
land  Publishing  Inc. 
said  it  will  launch 
in  the  market  this 
summer  two  alter¬ 
native  weeklies,  Los 
Angeles  CityBeat  and 
ValleyBeat. 

The  U.S.  Depart¬ 
ment  of  Justice  had 
ordered  Village  Voice 
Media  LLC  and  NT 
Media  LLC  to  sell  the 
assets  of  New  Times 
LA.  and  Cleveland 
Free  Times  after  the 
chains  made  a  deal  to 
kill  their  competing 
papers  in  those  cities. 

Among  backers  of 
the  group  that  plans 
to  resurrect  Free 
Times  next  month  is 
the  Mead  family, 
which  owns  the  Erie 
(Pa.)  Times-News. 

The  Meads  are 
co-investors  with 
former  Village  Voice 
Media  President 
Arthur  Howe. 

-  LUCIA  MOSES 
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What’s  in  a  name? 
More  than  it  seems 


BY  JOE  STRUPP 

Did  a  bit  of  mischief  by  two  columnists 
for  The  Salt  Lake  Tribune  force  their 
crosstown  rival.  The  De.'<eret  News,  to 
rethink  plans  for  a  new  name  as  part  of  its  recent 
switch  to  morning  publication?  In  this  tale  of 
name-grabbing,  legal  maneuvering,  and  good  old- 
fashioned  newspaper  competition,  the  facts  suggest 
they  very  well  might  have. 

The  Deseret  News,  a  68,297-daily-circulation 
paper  in  Salt  Lake  City  owned  by  the  Mormon 
Church,  made  the  move  to  morning  publication  on 
March  31.  The  shift  pits 
the  News  directly  against 
the  134,777-daily-cireu- 
lation  Tribune,  which  is 
owned  by  MediaNews 
Group  Inc.  As  part  of 
the  change,  the  paper 
renamed  itself  Deseret 
Morning  News,  an  effort  to 
promote  its  new  publica¬ 
tion  cycle,  according  to 
News  President  and  Pub¬ 
lisher  Jim  M.  Wall. 

But  Tribune  eolumnists 
Paul  Roily  and  JoAnn 
Jacobsen-Wells  believe 
they  played  a  part  in  the 
name  choice,  having  derailed  potential  plans  for 
the  paper  to  become  simply  “The  Morning  News,” 
“The  News,”  or  one  of  several  other  names  without 
“Deseret”  in  it.  This  would  hinder  any  attempt  by 
the  paper  to  take  on  a  fresher  identity  by  dropping 
“Deseret”  from  its  logo. 

How  did  the  Tribune  columnists  do  that?  By 
registering  those  names  —  a  total  of  six  —  with  the 
Utah  Department  of  Commerce,  making  them 
unavailable  for  the  News  to  take.  “I  did  it  kind  of 
tongue-in-cheek  and  to  jab  them  a  little  bit,”  said 
Roily.  “We  heard  those  were  the  names  they  were 
thinking  about.” 

The  pair  registered  three  names  in  1999  after 
hearing  that  The  Deseret  News  was  considering  a 
name  change.  One  year  later.  Roily  and  Wells  heard 
the  name-change  rumor  again.  This  time,  the  word 
was  that  “Morning”  would  be  in  the  new  name  as 
part  of  a  switch  to  morning  publication,  so  they 
grabbed  three  more  names:  “The  Morning  News,” 
“Utah  Morning  News,”  and  “The  Morning  Daily 
News.”  Roily  said,  “I  heard  they  were  pretty  upset 
about  it,  and  demanded  that  our  publisher  make  us 


Name  game:  JoAnn  Jacobsen-Wells  and  Paul  Roily 
have  had  a  bit  of  fun  at  the  expense  of  the  News. 


give  [the  names  up].” 

Wall  confirmed  the 
News’  reaction.  “We 
had  requested  them 
to  give  up  several  of 
the  names,”  he  told 
E^P.  “We  wanted 
them  available  to  us.” 

In  March  2001,  Wall  sent  a  letter  to  Dominie 
Welch,  then  publisher  of  the  Tribune,  requesting 
the  transfer  of  the  names  to  the  News,  along  with 
copies  of  Commerce  Department  transfer  docu¬ 
ments  for  Roily  and  Wells 
to  fill  out.  When  this  was 
ignored,  he  sent  a  similar 
letter  with  the  documents 
directly  to  Roily  and 
Wells,  enclosing  $120  in 
checks  to  cover  the  fees. 
Lawyers  for  the  News  also 
raised  the  name-rights  is¬ 
sue  during  depositions 
Roily  and  Wells  gave  in 
Februaiy’  of  last  year  as 
part  of  a  lawsuit  over  own¬ 
ership  of  the  Tribune. 

“They  took  it  too  seri¬ 
ously,”  Roily  said.  “No 
one  ever  came  straight 
to  me  and  asked  if  I  would  give  up  the  names.”  In 
response  to  the  News’  letters  and  courtroom 
questioning.  Roily  said  he  agreed  to  transfer  the 
names  to  the  News  —  if  the  newspaper  would  make 
a  token  donation  to  one  of  several  charities.  The 
News  declined.  Roily  said,  although  he  admitted 
that  the  charities  he  suggested  —  Planned  Parent¬ 
hood  and  a  local  gay-and-lesbian  organization  — 
might  have  offended  the  church-oumed  newspaper. 

The  News  did  not  continue  to  pursue  the  names 
to  which  Roily  had  the  rights.  Wall  said,  because 
the  paper  eventually  chose  a  name  that  was  not 
among  those  Roily  had  registered  —  Deseret  Morn¬ 
ing  News.  Wall  denied  that  the  paper  had  wanted 
one  of  the  names  Roily  controlled  for  its  reeent 
morning  switch.  “They  were  on  a  long  list  of  names, 
but  they  didn’t  make  the  final  cut,”  Wall  said.  “We 
wanted  to  add  ‘Morning,’  but  we  wanted  to  keep  a 
part  of  our  history.  The  Deseret  News  has  a  152-year 
history.  You  don’t  walk  away  from  that  lightly.” 

It  is  interesting  to  note,  however,  that  the  new 
design  for  the  paper  has  the  word  “Deseret”  in 
significantly  smaller  type  than  “Morning  News.”  II 
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2003  Global  Media  Award 


Award's  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing 
attention  to  global  population 
issues.  The  awards  honor  those 
who  have  contributed  to  creating 
awareness  of  population  problems 
through  their  journalistic  endeavors 
in  a  meritorious  manner. 

The  Population  Institute  is 
dedicated  to  making  population  an 
international  priority  by  creating 
awareness  of  population  problems 
and  their  relationship  to  resources 
and  the  environment,  and 
developing  strong  leadership  to 
design  and  implement  rational 
solutions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a 
private  non-profit  public  interest 
group,  encourages  editors,  news 
directors  and  journalists  to  acquire  a 
more  in-depth  knowledge  of 
population  issues. 

Guidelines 

1  Entries  may  be  made  by  any 
individual  or  organization  from 
material  appearing  in  the  print 
and  electronic  media. 

2  Entries  must  be  submitted  in 
writing  to  the  Population  Institute 
and  accompanied  by  justification 
for  entry,  English  translation  and 
two  passport  size  photos  of  the 
nominee. 

3  Eligible  works  must  have  been 
published  or  aired  between 
September  30,  2002  and 
September  1,  2003. 

4  Previous  winners,  are  eligible 
for  entry. 


Categories 

1  Best  Columnist 

2  Best  Individual  Reporting 
Effort 

3  Best  Major  Daily 

4  Best  International  Daily 

5  Best  Periodical 

6  Best  Cartoonist 

7  Most  Conscientious  News 
Service 

8  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9  Best  Radio  Program 

10  Best  TV  Documentary 

1 1  Best  Population/ 
Environmental  Reporting 
Effort 

1 2  Best  Team  Reporting  Effort 

1 3  Best  Population  Journal 

1 4  Best  Combined  Media  Effort 
on  Behalf  of  Population 

1 5  Best  Commercial  Advertising 
Campaign. 

All  awards  are  given  for 
distinguished  examples  of  reporting 
on  population  issues.  Nominees  for 
the  awards  include  institutions  or 


independent  journalists.  All  works 
are  to  be  characterized  by  a  high 
quality  of  writing  and  factual 
reporting.  Multiple  awards  may  be 
given  within  certain  categories.  It  is 
the  intent  of  the  Panel  of  Judges  to 
recognize  work  in  all  categories. 

How  to  Submit 

Entries  must  be  submitted  in  writing 
and  addressed  to  Devinka  Peiris, 
Media  Awards  Coordinator, 

The  Population  Institute 
107  Second  Street,  NE 
Washington,  DC  20002. 

A  statement  as  to  why  the 
nominator  believes  that  a  particular 
entry  merits  a  Media  Award  must 
accompany  each  entry.  An  exhibit  as 
published  or  broadcast,  including  the 
name  of  the  media  outlet  and  the 
date  of  its  use  must  also  accompany 
entries.  No  entry  fee  required. 

English  translations  must  accompany 
entries  in  other  languages. 

For  more  information,  call 
202-544-3300;  fax  202-544-0068  or 
e-mail  web@populationinstitute.org 


2002  Global  Media  Awardees  in  Havana,  Cuba 


Guidelines 

What  You  Win 

Study  tour  of  Sri  Lanka. 

Deadline 

Deadline  for  entries  is 
September  1,  2003.  All  eligible 
works  must  have  been  published  or 
aired  between  September  30,  2002 
and  September  1,  2003. 

Distinguished 
Panel  of  Judges 

Miguel  Aleman 

Mexico  DF,  Mexico 

Dr.  Norman  Borlaug 

Nobel  Peace  Prize  Winner,  1970 

Werner  Fornos 

President,  The  Population  Institute 

Sigurd  Hennum 

Oslo,  Norway 


2002  Global  Media  Awards  Winners 

Presented  in  Havana,  Cuba 

Best  Cartoonist 
Peter  Schrank 
The  Independent 
United  Kingdom  i 


Best  International  Daily 

\  ,, 

International  Herald  Tribune 

Judith  Burtt* 

■  -iw  ■ 
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Jiu 
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Most  Conscientious  ■ 

w 

News  Service 

■  ^ 

Inter  Press  Service 

Thalif  Deen* 

F- 

\  ^ 

1 

— 

Best  Radio  Program 
Noeleen  Mahlowana-Sangqi 
Radio  South  Africa  702 


#  ■ 

Best  Population/ 
Environmental 

M ' 

Reporting  Effort  ^ 

V  ' 

The  Earth  Times  ,  | 

Jack  Freeman*  | 

W 

Best  Population  Journal 
Network,  Family  Health 
International 
Marina  McCune* 


H.E.  John  Karefa-Smart,  M.D. 

Former  Foreign  Minister  of 
Sierra  Leone 

Victor  Morgan 

Board  of  Direaors,  The  Population 
Institute 


\ 


Best  Individual 

1 - ^ 

Reporting  Effort 

Rita  Widiadana, 

The  Jakarta  Post 

vl||- 

Best  TV  Documentary 
“One  Child,  One  Voice" 
Barbara  Pyle, 

Executive  Producer 


Rahul  Singh,  Chairman 

Distinguished  Journalist, 
Bombay,  India 

Mary-jane  Snyder 

President,  M.J.  Enterprises 
Wilmette,  Illinois 

Nathan  Schafer 
Chairman,  Media  Awards 
Trust  Fund 


Organization  and  affiliation  of  judges 
listed  for  identification  purposes  only. 


Best  Combined 

-  -  . —  . 

'  Media  Effort  on 

km 

Behalf  of  Population 

The  Better  Health  Campaign, 
Zambia  Integrated  Health 
Programme 

Lamba  Simpito* 

■9 

Best  Columnist 

David  Broder,  The  Washington  Post 

Best  Periodical 
TIME  Magazine 

\ 

Best  Editorial  Support  for  Solutions 
to  Population  Problems 

Omar  Garcia,  Reforma,  Mexico 


Best  Commercial 
Advertising  Campaign 
O.K.  Condoms,  Turkish 
Family  Health  and 
Planning  Foundation  j 
(TAPVAKn)  j 

Yaser  Yaser*  | 


The  Population  Institute 
Officers  and  Directors 


Human  Numbers 
Game:  Trend  or 
Illusion? 

By  Werner  Fornos 

The  United  Nations 
Population  Division  recently 
estimated  that  the  earth's  population  at  the  mid¬ 
way  point  of  the  21st  century  will  be  400  million 
less  than  it  projected  only  two  years  ago  -  8.9 
billion  rather  than  the  previously  computed  9.3 
billion. 

While  growth  has  slowed  substantially  in  the 
past  decade,  over  the  tiext  50  years  little  change  is 
expeaed  in  the  1 .2  billion  current  pttpulation  of 
more  developed  regions.  But  the  revised  figures 
indicate  that  less  developed  regions,  where  total 
fxtpulation  totaled  4.9  billion  in  2000,  will  increase 
to  7.7  billion  in  2050. 

For  the  first  time,  the  United  Nations  projeas 
that  "future  fertility  levels  in  most  developitig 
countries  will  likely  fall  below  2. 1  children  per 
woman,  the  level  needed  to  ensure  the  long-tenn 
replacement  of  the  population,  at  some  point  in  the 
21st  century." 

Despite  slower  population  growth  in  poor  couti- 
tries  as  well  as  in  industrialized  countries,  world 
pttpulation  is  still  on  course  to  rise  within  the  next 
47  years  by  an  antiual  average  of  more  than  55  mil¬ 
lion  people  -  the  equivalent  of  adding  to  the  planet 
the  combined  ixrpulations  of  Afghanistan,  Iraq  and 
Libya  each  year.  For  the  foreseeable  future,  virtually 
all  of  the  iticrease  will  be  in  the  world's  ptxtrest 
countries,  those  already  hard-pressed  to  provide  the 
infrastruaure  required  to  meet  basic  health,  educa¬ 
tion  and  employment  needs. 

The  revised  global  demographic  outlook  attrib¬ 
utes  half  of  the  projeaed  reduaion  in  human 
growth  to  deaths,  primarily  from  AIDS.  In  this 
decade  alone,  the  disease  is  expeaed  to  kill  46 
million  people  in  the  53  most  affeaed  countries  - 
a  figure  anticipated  to  reach  278  million  by  2050. 

The  other  half  of  the  estimated  populatioti 
declitie  is  due  to  fertility  rates  declining  faster  than 
previously  expeaed.  But  the  latest  Utiited  Nations 
calculations  assume  that  couples  in  the  poorer 
countries  will  have  wider  access  to  family  planning 
than  they  do  today.  The  report  notes  that  if  fertility 
in  all  countries  were  to  remain  at  current  levels 
total  world  population  "could  more  than  double  by 
2050,  reaching  12.8  billion." 

Should  a  cure  for  HIV/AIDS  emerge  within  the 
next  50  years,  a  question  arises  as  to  whether  a 
worldwide  baby  boom  to  compensate  for  the  dev¬ 
astating  human  loss  will  be  in  the  offing,  similar  to 
birth  explosions  that  often  follow  major  wars. 
Equally  impttrtant  is  a  continuing  resolve  by  indus¬ 
trialized  countries  to  provide  population  and  family 
plannitig  assistance  to  poor  countries  unable  to 
provide  their  populations  family  planning  and 
reproduaive  health  services  required  for  couples  to 
limit  their  family  size. 

The  world's  more  developed  countries  ultimately 
may  determine  the  accuracy  of  the  lower  global 
population  projeaion  for  2050.  They  could  follow 
the  dubious  example  of  the  current  U.S.  adminis¬ 
tration  and  fail  to  recognize  international  popula¬ 
tion  assistance  as  a  humanitarian  priority.  Or  they 
could  ch(X)se  to  emulate  the  conscientious  para¬ 
digm,  wherein  countries  like  Netherlands, 

Denmark,  Norway,  Sweden  and  Japan  consider 
(X)pulatioti  assistance  integral  to  fulfilling  develop¬ 
ment  obligations  to  less  affluent  countries  and  a 
commitment  to  improvitig  the  quality  of  life  for  all. 

Mr.  Fomos  is  the  president  of  the  Population  Institute, 
a  Washington,  DC  hosed  nonprofit  organization  seeking 
a  more  equitable  balance  between  the  world's  population, 
resources,  and  environment. 


The  Media's  Role 


By  Thoraya  Obaid 

To  alleviate  the  grinding 
poverty  that  is  etidemic  in 
the  developitig  world  there  must  be  urgetit  aaion 
oti  a  nitmber  of  family  platming  and  reproductive 
health  initiatives.  High  on  the  list  are  combating 
ptxir  reproduaive  health  informatioti,  education 
and  services:  helping  women  to  avoid  utiwanted 
pregnancies;  and  eliminating  illiteracy  and  gender 
discrimination. 

Addressing  populatioti  concerns  is  critical  to 
meeting  the  United  Nations  Millennium 
Development  Goals  of  slashing  global  poverty  and 
hunger  in  half  by  2015,  reducing  maternal  and 
child  deaths,  curbing  HIV/AIDS,  advancing  gender 
equality,  and  promoting  environmetitally  sustain¬ 
able  developtnent. 

There  is  strong  evidence  that  given  a  real  choice, 
ptxir  people  in  developing  coutitries  have  smaller 
families  than  their  parents  did.  The  downturn  in 
fertility  at  the  family  and  community  level  trans¬ 
lates  within  a  generation  into  potential  economic 
growth  at  the  tiational  level,  in  the  form  of  a  large 
group  of  workitig  age  people  supportitig  relatively 
fewer  older  and  younger  dependetits. 

This  "demographic  window,"  however,  opens 
otily  otice  and  will  close  as  populations  age  atid 
older  dependents  increase.  Wheti  this  is  accompa- 
tiied  by  supportive  policies,  the  opportunity  can 
allow  dramatic  progress.  Several  countries  in  East 
Asia,  as  well  as  Mexico  and  Brazil,  have  taken 
advantage  of  it. 

But  the  gap  between  rich  and  poor  contitiues  to 
widen  and  the  poorest  countries  continue  to  lag 
behind.  Poverty,  poor  health,  and  fertility  remain 
highest  in  the  least  developed  countries  where 
population  has  tripled  since  1955  and  is  expeaed 
to  nearly  triple  again  over  the  next  50  years. 

Decades  of  social  and  economic  research  show 
that  reproduaive  health  programs  including  family 
planning  are  among  the  most  cost-effeaive  health 
and  social  development  efforts.  Educatioti  offers 
unquestionable  benefits,  especially  for  women. 
Moves  towards  the  empowerment  of  women  and 
gender  equality  have  enriched  the  lives  atid 
iticreased  the  contribution  of  countless  women. 

Universal  access  to  reproduenive  health  care, 
universal  education,  and  women's  empowermetit 
are  development  goals  in  their  own  right.  But  they 
are  also  conditions  for  ending  poverty,  closing  the 
gaps  between  richer  and  poorer  people  in  the 
world,  and  creatitig  a  global  society  that  is  both 
stable  and  just. 

There  is  no  question  that  the  media  is  an  indis¬ 
pensable  parttier  in  the  ongoing  struggle  to  improve 
the  quality  of  life  worldwide.  We  only  ask  that  you 
take  a  hard  Uxtk  at  the  matty  jwople  in  the  ptxtrest 
regions  of  the  world,  who  want  for  themselves  and 
their  childreti  the  same  opportunities  that  people  in 
the  itidustrialized  world  watit:  access  to  better 
health  care,  education  and  etn[)loymcnt.  We  ask 
that  you  consider  the  hopes  and  dreams  of  the 
world's  have-nots  and  what  is  being  done  to  fulfill 
them  and  then  report  these  stories  with  fairness 
atid  accuracy.  In  so  doing,  you  will  have  resptinded 
to  the  call  for  public  service  that  is  virtually  always 
present  in  the  most  conscientious  examples  of  news 
reporting  and  commetitary.  Make  no  mistake, 
yours  is  an  important  task  -  otie  that  1  believe  to  be 
not  only  necessary  but  absolutely  critical  -  in  the 
fulfillment  of  development  goals. 

Ms.  Obaid  is  the  Executive  Director  of  the  United 
Nations  Population  Fund  and  an  Under  Secretary 
General  of  the  United  Nations. 
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Venezuelan  President  Chavez  uses  currency  controls  to  starve 
critical  newspapers  of  the  newsprint  they  require  to  publish 


BY  MARK  FITZGERALD 

CHICAGO 

REEDOM  OF  THE  PRESS,” 
journalist  AJ.  Liebling  wrote 
back  in  I960,  “is  guaranteed  only 
to  those  who  own  one.”  But,  in  the  face  of  a 
vigorous  and  critical 
press,  Venezuela 
President  Hugo  Chavez 
has  figured  a  way  around 
that  guarantee:  Last 
month,  he  imposed 
currency  controls 
that  effectively  deny 
newsprint  for  those 
hostile  printing  presses. 

Because  there  are 
no  domestic  mills, 

Venezuela’s  newspapers 
must  import  all  their 
newsprint  —  which 
takes  dollars.  In  the 
economic  chaos  of  Chavez’s  “Bolivarian 
revolution,”  newspapers  have  been  unable 
to  buy  newsprint  since  November.  In 
January,  the  foreign-exchange  market  was 
closed  and  complex  currency  controls  were 
imposed  that  permit  businesses  to  convert 
their  weakened  bolivars  only  to  buy  some 
6,000  “importable”  items. 

Newsprint  doesn’t  make  the  list, 
although  paper  for  book  manufacturing 
does.  At  their  current  rate  of  consumption, 
newspapers  nationwide  will  run  out  of 
newsprint  by  the  end  of  this  month,  Miguel 
Otero,  director  of  the  daily  El  Nacional  in 
Caracas,  said  two  weeks  ago. 

Chavez  survived  a  bitter  national  strike 
that  began  Dec.  2  and  ended  in  February. 
Many  papers  enthusiastically  supported  the 
strike,  and  as  a  show  of  support  refused  to 
publish  in  its  first  days.  Publishers  say  the 
currenc)'  controls  are  Chavez’s  revenge. 

“President  Hugo  Chavez  has  said  that 
such  curbs  are  to  be  used  as  tools  to  reward 
and  punish,  that  there  will  be  no  dollars 
authorized  for  ‘coup-mongers’  or  for 
companies  that  joined  a  national  strike, 
that  import  of  newsprint  is  not  a  priority, 
and  freedom  of  speech  will  be  restricted,” 


Andr^  Mata  Osorio,  editor  of  the  daily  El 
Universal  in  Caracas  and  regional  vice 
president  of  the  Inter  American  Press 
Association,  said  at  lAPA’s  midyear 
meeting  in  El  Salvador  last  month. 

It  isn’t  just  newspapers  that  are  alarmed 


at  Chavez’s  siege  tactics.  A  director  of 
Venezuela’s  central  bank,  Domingo  Maza 
Zavala,  said  as  long  ago  as  March  3  that  “it 
would  be  irrational”  to  stop  the  importation 
of  newsprint.  “I  think  newspapers  have  the 
right  to  receive  the  material  they  need  to 
function,”  the  Latin  American  free-press 
group  Institute  for  Press  and  Society 
quoted  him  as  saying  on  Union  Radio. 
“Reading  the  daily  press  is  a  primaiy  need 
for  Venezuelans.”  Chavez’s  response  on  his 
own  radio  show:  There  will  be  “no  dollars 
for  coup  d’etat  collaborators.” 

None  of  this  is  a  surprise  to  longtime 
Chavez  watchers,  who  have  seen  the 
mercurial  president  —  once  a  leader  of  a 
failed  coup  of  his  own  —  grow  increasingly 
strident  against  the  press.  In  his  annual 
speech  to  the  National  Assembly  Jan.  23, 
Chavez  declared  2003  “the  year  of  the 
media  battle.”  So  it’s  no  wonder  mob 
violence  directed  against  newspaper 
reporters  and  offic-es  from  pro-Chavez 
“Bolivarian  Circles”  has  become  common. 
As  lAPA  declared  at  its  midyear  meeting, 
“Journalism  has  become  a  high-risk 
profession,  and  bulletproof  vests  and  gas 
masks  are  now  standard  equipment.” 


Luis  Eduardo  Alfonso,  a  radio  reporter 
and  freelance  correspondent  for  Colombia’s 
biggest  daily,  El  Tiempo, 

_  was  shot  to  death  by 

two  gunmen  in  the  town 
of  Arauca,  near  the 

Venezuelan  border,  as  he  arrived  for  work 
at  his  station  March  18.  The  New  Ybrk- 
based  Committee  to  Protect  Journalists 
(CPJ)  reported  that  Alfonso's  name 
appeared  in  November  on  a  list  of  100 
people  threatened  with  death  by  the  right- 
wing  paramilitary  United  Self-Defense 
Forces  of  Colombia  (AUC).  On  March  31, 

El  Tiempo  reported  AUC  and  leftist 
guerrilla  groups  released  lists  with  the 
names  of  26  journalists  working  around 
Arauca  that  they  consider  “military 
objectives.”  Gladys  Barajas,  president  of 
Colombia's  association  of  photojoumalists 
CRGC,  announced  March  3  she  was 
leaving  the  nation 
because  of  death  threats. 
...  In  normally  placid 
Belize,  death  threats 
forced  Melvin  Flores,  an  investigative 
reporter  with  the  Belize  City  weekly 
Amandala,  to  flee  to  the  United  States, 

CPJ  reported  March  14.  Rores  had  written 
a  story  about  alleged  corruption  by  officials 
in  the  government  of  Prime  Minister  Said 
W.  Musa.  ...  The  Association  of  Guate¬ 
malan  Journalists  demanded  police 

protection  for  Prensa 
Libre  columnist  Marielos 
Monzon,  who  has  been 
targeted  by  numerous 
phone  threats  and  menacing  episodes  at 
her  home.  ...  Uno  Mas  Uno  employees, 
whose  strike  shut  down  the  Mexico  City 
daily  in  December,  demanded  on  March 
21  a  government  investigation  of  owner 
Naim  Libien  Kaui  for  alleged  financial 
irregularities  in  his  purchase  of  the  paper 
last  year.  ...  While  the  economy  and  the 
end  of  government  subsidies  has  weak¬ 
ened  or  killed  several  Mexico  City  dailies 
in  the  last  year,  the  weekly  La  Crisis, 
directed  by  columnist  Carlos  Ramirez, 
became  a  daily  March  24,  the  Reforma 
newspaper  reported.  ...  Argentina’s 
Supreme  Court  agreed  March  13  to  hear  a 
complaint  by  Diario  Rio  Negro  that  it  lost 
advertising  from  a  government  lottery  due 
to  its  exposure  of  influence  peddling  in  the 
Rio  Negro  Legislature.  —  Mark  Fitzgerald 


El  Nacional  besieged  by  Hugo  Chavez's  supporters  in  January  2002 
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Roosevelt  Jones  Jr.  to  the  new'ly  titled 
position  of  production  manager  from 
deputy  pressroom  manager,  thus 
replacing  Triner. 

NEW  MEXICO 
Phill  Casaus  to  editor  of  The  Albuquerque 
Tribune  from  managing  editor.  As  of 
June  1,  he  will  succeed  Kelly  Brewer,  who, 
effective  the  same  date,  will  become 
editor  of  the  Record  Searchlight  in 
Redding,  Calif.  (See  “California,”  below.) 


NEW  YORK 

Scott  D.  Schulman 

Scott  Schulman,  40,  president  of  the 
Consumer  Electronic  Publishing  (CEP) 
unit  of  Dow  Jones  &  Co.  Inc.,  has  been 
named  senior  vice  president  for  sales  and 
marketing  at  The  Wall  Street  Journal,  the 
parent  company’s  flagship.  Schulman 
replaces  Paul  C.  Atkinson,  who  resigned. 
Todd  Larsen,  vice  president  and  general  manager  of  CEP, 
succeeds  Schulman  as  president  of  the  unit.  In  his  new  capacity, 
Schulman  will  be  responsible  for  the  JoumaVs  global  adver¬ 
tising,  marketing,  and  sales  efforts. 


GEORGIA 

John  Merriweather  to  circulation  director 
for  The  Macon  Telegraph.  Most  recently, 
he  was  circulation  director  for  the 
Oshkosh  (Wis.)  Northxcestem. 


ILLINOIS 

Anthony  E.  Triner  to  the  newly  created 
position  of  director  of  production  for 
the  Chicago  Sun-Times  from  night 
production  manager. 


The  Rosalytmn  Carter  Fellowships  eor  Mental  Health  Journalism 

The  Mental  Health  Program  of  The  Carter  Center  in  Atlanta,  Ga., 
announces  six  one-year  journalism  fellow.ships.  Designed  to  enhance 
public  understanding  ot  mental  health  issues  and  combat  stigma  and  discrimination 
against  people  with  mental  illnesses,  the  fellowships  begin  in  September  200L 

•  The  program  is  open  to  print 

“This  program  is  an  exciting  component  of  our 

and  bri>adcast  journalists  with  a 

efforts  to  reduce  stigma  and  discrimination 

minimum  of  two  years  of  pro- 

agaimt  those  with  menuil  illnesses.  I  look 

fessional  experience. 

forward  to  working  with  each  of  our  fellows  to 

•  Each  fellow  will  be  awarded  a 

promote  awareness  of  these  important  issues.” 

$10,000  grant  and  two  expense- 
paid  trips  to  The  Carter  Center 

—  Rosalynn  Carter 

to  meet  with  program  staff 

The  application  deadline  is  May  5,  2003. 

and  advisors. 

To  apply,  write  or  e-mail: 

•  Projects  will  be  tailored  to  the 

Thomas  Bomemann,  Ed.D. 

experience  and  interests  of  the 

The  Carter  Center  THE 

fellows,  who  will  consult  with 

Mental  Health  Program  CARTER  CENTER 

the  program’s  distinguished 

One  Copenhill  ^ 

Atlanta,  GA  30307  t ^ 

ccmhp@emor\-.edu  if/// 

www.cartercenter.org  ★  ' 

advist>r>'  K)ard. 

•  Fellows  will  not  be  required  to 

leave  their  current  employment. 

NEW  YORK 

Philip  A.  Ciuffo  to  vice  president  of  internal 
audit  at  the  New  York  Times  Co.  from 
executive  director  of  internal  audit. 

Randy  Siegel  to  associate  publisher  and 
executive  vice  president  for  Parade 
magazine  from  senior  vice  president 
of  planning  and  development  for  the 
weekly  magazine  based  in  New  Y'ork. 

SOUTH  DAKOTA 
Milo  Dailey  to  editor  of  the  semivveekly 
Belle  Fourche  Post  fc?  Bee.  Dailey  spent 
the  last  year  or  so  writing  a  historical 
book  in  Buffalo,  Wyo.  He  succeeds 
Linda  Johnson,  who  resigned. 

ASSOCIATIONS 
Hernan  Guaracao.  founder  and  publisher 
of  Al  Dia,  a  weekly  newspaper  in 
Philadelphia,  elected  president  of  the 
National  Association  of  Hispanic 
Publications,  based  in  VV'^ashington. 

Oscar  Reyes,  publisher  of  El  Pregonero,  a 
weekly  newspaper  in  Washington, 
elected  vice  president. 

Francisco  Lozano,  partner  at  La  Opinion. 
a  daily  newspajjer  in  Los  Angeles, 
elected  vice  president  for  marketing. 

Eddie  Escobedo  Sr.  publisher  of  El  Mundo, 
a  weekly  newspaper  in  Las  Vegas, 
elected  treasurer. 

'  •  ♦ 

CALIFORNIA 

Kelly 
Brewer 

to  editor  of  the 
Record  Search¬ 
light  in  Redding 
from  editor  of  The  Albuquerque 
(N.M.)  Tribune.  Effective  June 
1,  she  will  succeed  Tom  King, 
who  is  retiring. 
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In  this  new  comic  strip  you  can  follow  Bo  each  and  every  day  as  he  muddles 
through  jobs,  relationships  and  anything  else  life  throws  his  way . . . 
just  like  the  rest  of  us. 


“Bo  Nanas” 
starts  Sunday, 
May  11,2003 


aw,  isn't  that  tte  sweetest? 
V\e’s  calling  me  "uncle” 
because  he  "thinks  of  me 
as  part  of  "Hie  family. 


he  feels 
the  deep 
connection 
we  have 

. . 


UNCA  MAILMAN/ 
UNCA  MAILMAN/ 


Cartoonist 
John  Kovaleski  ^ 
is  the  recipient 
of  the  2002  ^ 

FineToon  Fellowship 


For  rate  and  availability 
call  or  write: 


Washington,  DC  2CC71-92:: 
:-879-9794ext.l  2:2-334-5373 
wpwg$ale$@w  ashpost.com 
www.postwritersgroup.com 


EDITORIAL 


IIIEWIIIIOFFOaiND.C. 

Back  on  the  home  front,  the  White  House’s  determined  attack 
on  the  Freedom  of  Information  Act  advances  without  a  ‘pause’ 


WHEN  EVENTS  IN  IRAQ 

confound  the  predictions 
of  generals  or  the 
pronouncements  of 
journalists,  the  embattled  and  the 
embedded  are  quick  these  days  to  reach 
for  the  same  trendy  explanation;  Blame  it 
on  the  “fog  of  war.”  Something  similar  is 
happening  back  here  in  the  homeland. 

The  White  House  warriors  who  since 
Inauguration  Day  have  been  blasting  away 
at  the  people’s  right  to  know  are  at  it  as 
furiously  as  ever,  but  now  they  are  using 
the  cover  of  the  shooting 
war  to  advance  their 
campaign  of  government 
secrecy  on  little  cat’s  feet. 

Call  it  the  war  of  fog. 

The  White  House  did  it 
again  two  weeks  ago  when, 
at  the  end  of  a  long  day  of 
frenetic  news  from  the 
front,  administration 
apparatchiks  let  slip  that 
President  Bush  had  signed  another  of 
his  executive  orders  delaying  —  yet  again 
—  the  automatic  release  of  millions  of 
documents  that  have  lain  amoldering  in 
backroom  files  for  a  quarter  of  a  century 
or  more.  Under  an  executive  order  by 
President  Clinton,  these  documents  would 
have  been  automatically  declassified  and 
released  April  17.  Now  that  won’t  happen 
until  Dec.  31, 2006  —  or  until  the  president 
issues  another  amended  order,  whichever 
comes  first.  (The  over/under  is  June 
2005,  for  you  bettors  looking  for  some 
post-Final  Four  action.) 

As  usual.  Bush’s  latest  secrecy  procla¬ 
mation  is  as  loaded  vwth  nasty  surprises  as 
a  Volcano  M87/M87A1  landmine.  For  the 


first  time,  the  vice  president  is  invested 
with  the  power  to  classify  government 
documents,  a  task  Dick  Cheney  surely  will 
undertake  with  an  unnerving  enthusiasm. 
The  order  does  preserve  the  Interagency' 
Security  Classification  Appeals  Panel 
created  in  1995  to  allow  information 
seekers  to  appeal  classification  orders  — 
but  it  gives  veto  power  over  its  decisions  to 
the  CIA.  That  astute  employer  of  Aldrich 
Ames  and  Edward  Lee  Howard  and  Larry' 
Wu-Tai  Chin  gets  new  chances  to  bury  its 
historical  mistakes  in  the  vault.  Bush’s 

order  also  makes  it  easier 
to  reclassify  information 
already  made  public, 
another  pointless  exercise 
in  faux  security. 

This  war  of  fog  is  being 
waged  not  only  against 
history  but  also  in  the 
every  day  workings  of 
government,  as  the 
public-access  lobbyist, 
the  National  Security  Archive  (NSA), 
demonstrated  last  month  when  it  released 
the  first-ever  audit  of  the  national  Freedom 
of  Information  Act  (FOIA).  NSA  asked  35 
federal  agencies  that  field  a  combined  97% 
of  FOIA  requests  for  information  on  how 
each  was  handling  Attorney  General  John 
Ashcroft’s  infamous  October  2001  memo 
requiring  agencies  to  resist  the  release  of 
government  records.  What  NSA  found 
was  a  “FOIA  system  in  extreme  disarray,” 
with  slow  response  times,  lackadaisical 
document  searches,  lost  requests,  and  no 
accountability. 

Just  the  way,  in  other  words,  that 
Ashcroft  and  his  commander  in  chief 
in  the  war  of  fog  want  it  to  be. 


Bush’s  order 
is  as  loaded  with 
nasty  surprises 
as  a  Volcano 
M87/M87A1 
landmine. 
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Scripps  Howard  Foundation 
National  Journalism  Awards 


John  McCormick,  Chicago  Tribune 
Walker  Stone  Award,  Editorial  Writing 

'  Frank  Cerabino,  The  Palm  Beach  Post,  West  Palm  Beach,  Fla. 

Commentary 

Paula  Bock,  The  Seattle  Times 
Ernie  Pyle  Award,  Human  Interest  Writing 

The  Sim,  Son  Bernardino,  Calif. 

Web  Reporting 

-  Canon  City  (Colo.)  Doily  Record 

Edward  J.  Meemon  Award,  Environmental  Reporting,  under  100,000  circulation 

Sam  Roe,  Chicago  Tribune 
Edward  J.  Meemon  Award,  Environmental  Reporting,  over  100,000  circulation 

Clay  Bennett,  The  Christian  Science  Monitor 
Editorial  Cartooning 

Orlando  (Fla.)  Sentinel 
Charles  E.  Scripps  Award,  Distinguished  Service  to  Literacy 

Seth  Rosenield,  San  Francisco  Chronicle 
Edward  Willis  Scripps  Award,  Distinguished  Service  to  the  First  Amendment 

' _ 

Don  Bartletti,  Los  Angeles  Times 
Photojournalism 

Chicago  Tribune 

William  Brewster  Styles  Award,  Business/Economics  Reporting 

KOSU-FM,  Stillwater,  Okla. 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Small  Market  Radio 

Minnesota  Public  Radio 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Large  Market  Radio 

KEYE-TV,  Austin,  Texas 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Small  Market  TV/Cable 

KHOU-TV,  Houston 

Jack  R.  Howard  Award,  Journalistic  Excellence  in  Electronic  Media,  Large  Market  TV/Coble 

Steven  Olexa,  The  University  of  Tennessee 
Charles  M.  Schulz  Award,  College  Cartoonist 

The  Albuquerque  (N.M.)  Tribune 

_  Roy  W.  Howard  Award,  Public  Service  Reporting,  under  100,000  circulation 

The  Baltimore  Sun 

Roy  W,  Howard  Award,  Public  Service  Reporting,  over  100,000  circulation 


SCRIPPS  HOWARD 
FOUNDATION 

The  Scripps  Howard  Foundation  congratulates  the  winners  in  the  National  Journalism  Awards. 
Winners  received  tophies  and  cash  awards  totaling  $95,000  The  National  Journalism  Awards 
.program  is  one  of  the  nation's  premiere  competitions  for  print  and  broadcast  journalists 
and  the  Foundation  is  proud  to  honor  their  work.  For  more  information  about  the 
Scripps  Howard  Foundation,  please  visit  us  on  the  Web  www.scripps.com/foundation 
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Editor 

OF  THE  Year  2003 

New 

Dealer 

Cleveland  still  rocks, 

and  Doug  Clifton  has 
the  ‘PD’  rolling  again 

BY  MARK  FITZGERALD 

This  year’s  Editor  of  the  Year  nearly  became  a 
lawyer  instead. 

Back  in  1970  —  29  years  before  he  would  become 
editor  of  The  Plain  Dealer  in  Cleveland  —  Douglas 
C.  Clifton  was  a  husband  and  new  father  with  fresh 
memories  of  serving  as  an  artillery  officer  during  the  Tet  offensive  of 
the  Vietnam  War.  He  had  a  dead-end  job  in  Florida  investigating 
workers’  compensation  claims  for  an  insurance  company,  and  no  clear 
idea  of  what  he  wanted  to  do  with  the  rest  of  his  life.  He  thought  maybe 
he’d  go  to  law  school.  So  when  he  was  admitted  to  the  University  of 
Miami,  he  dutifully  showed  up  —  for  a  day. 

“We  were  at  orientation,  and  this  guy  w  as  droning  on  and  on,  and  I 
just  slammed  up  against  the  fact  that  I  didn’t  want  to  do  it,  I  didn’t 
want  to  be  a  lawyer.  I  got  up  and  walked  out,”  Clifton  says.  Juris- 


Look  out,  Cleveland:  Douglas  C.  Clifton,  in  front  of  the  Rock  and  Roll 
Hall  of  Fame  and  Museum,  has  cut  down  on  mistakes  by  the  lake. 
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THE  BIG  ONE 
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Painting  the 
Cleveland  School 
of  Arts  in  2001,  a 
Plain  Dealer  project 


A  Our  man  in  Bogota:  With 
Nobel  laureate  author 
Gabriel  Garcia  Marquez 


Our  man  in  Miami:  Celebrating  a  1999  Pulitzer  Prize 
for  investigative  reporting  at  The  Miami  Herald 


in  this  fight,  you  are  not  doing  your  job  — 
and,  P.S.,  most  editors  are  not,”  he  says. 

Readers  and  reporters  alike  credit 
Clifton  for  quickly  transforming  The  Plain 
Dealer,  Ohio’s  largest  newspaper  by  far, 
from  a  middling  metro  that  wasn’t  even 
considered  the  best  paper  in  the  state  to 
one  that  now  appears  as  if  it  belongs 
among  the  nation’s  25  biggest  dailies. 

Once  one  of  the  grayest  of  the  Gray 
Ladies,  the  PD  carried  home  30  awards 
from  this  year’s  Society  of  News  Design 
contest,  more  than  many  papers  long 
recognized  for  their  graphics,  such  as  the 
Chicago  Tribune  and  San  Jose  (Calif.) 
Mercury  News.  Reporter  Connie  Schultz 
was  a  Pulitzer  Prize  finalist  this  year  for  a 
series  about  a  man  imprisoned  for  13  years 
for  a  rape  he  didn’t  commit  —  a  story  so 


from  the  deteriorating  Mistake  by  the  Lake 
of  the  1970s  into  the  Comeback  City  that’s 
home  to  the  Rock  and  Roll  Hall  of  Fame 
and  a  new  generation  of  downtown  sports 
stadia,  the  PD  has  spent  the  last  year  and  a 
half  documenting  that  greater  Cleveland 
faces  a  new  economic  and  cultural  decline 
because  it  is  losing  its  young  people,  its 
smart  people,  and  its  inventive  people. 

The  new  spirit  in  the  newsroom  reflects 
Clifton’s  enthusiasm,  PD  journalists  say. 
“Ever>'  time  the  editor  changes,  it  gets 
people’s  attention,”  says  editorial  writer 
Joe  Frolik,  who  in  his  22  years  at  the  PD 
has  worked  under  four  of  them,  plus 
two  executive  editors.  “Doug  has  the 
ability  to  sustain  people’s  attention.” 

But  maintaining  that  enthusiasm  at 
home,  while  fighting  for  basic  journalistic 


journalistic  groups,  so  we’re  all  on  the  same 
page,  and  create  an  effective  coalition  to 
act,”  he  says. 

ASNE  President  and  Sarasota  (Fla.) 
Herald-Tribune  Publisher  Diane  McF'arlin, 
who  named  Clifton  to  the  FOI  chairman¬ 
ship,  says:  “It’s  a  very  critical  time  for  FOI 
...  and  Doug  Clifton  is  the  quintessential 
advocate  for  FOI:  He’s  statesmanlike,  he’s 
a  believer  —  and  he’s  relentless.” 

Hunting  and  pecking 

Nothing  like  the  heady  topics  of 
government  transparency  and  newsroom 
management  occupied  the  younger  Doug 
Clifton  as  he  walked  away  from  law  school. 
He  went  home  that  day  and  told  his  wife. 
Peg,  he  had  decided  to  take  a  shot  at  a 
dream  that  seemed  nearly  unreachable  to 


powerful,  the  actual  rapist  gave  himself  up 
after  reading  it. 

In  fewer  than  four  years  at  the  paper, 
Clifton’s  singular  achievement  has  been  in 
changing  the  PD's  image  —  and  attitude. 
Investigative  reporter  Bob  Paynter  recalls 
Clifton’s  marching  orders  for  one  of  his 
first  projects:  “Let’s  get  a  good  story  in  the 
paper,  and  make  some  noise  doing  it.” 

Make  noise  Clifton’s  PD  has  done.  It 
tangled  with  the  former  mayor  of  Cleve¬ 
land  over  releasing  public  information,  the 
worth  of  his  jjet  projects,  and  even  whether 
he  wore  lifts  in  his  shoes.  In  a  city  still 
expecting  applause  for  transforming  itself 


A  Our  man  in  Havana:  With  a  guy  named 
Fidel  in  1998  on  the  first  ASNE  trip  to 
Cuba  under  Castro’s  rule 


prudence  lost  a  lawyer  who  no  doubt 
would  have  proven  an  advocate  as  tough  as 
a  pit  bull,  but  journalism  gained  an  editor 
with  talents  for  nurturing  investigative 
projects,  taking  on  local  establishments, 
and  energizing  newsrooms. 

Clifton’s  impact  has  reached  far  beyond 
Cleveland  in  the  past  year.  As  the  Freedom 
of  Information  (FOI)  chairman  of  the 
American  Society  of  Newspaper  Editors 
(ASNE),  he  is  the  newspaper  industry’s 
public  face  in  the  fight  to  preserve  FOI 
and  open-government  laws  in  the  secrecy- 
obsessed  environment  of  America  after 
9/11.  “If  you  as  an  editor  are  not  aggressive 


rights  across  the  industry,  takes  its  toll. 
Slumped  in  a  chair  in  his  office  looking  out 
at  the  newsroom,  Clifton,  59,  rubs  his  eyes 
in  the  late  afternoon  on  St.  Patrick’s  Day 
and  says,  referring  to  his  FOI  work:  “It’s 
escalated  to  the  point  where  it’s  almost 
debilitating.  You’re  tapped  to  do  something 
all  the  time,  and  there’s  so  much  to  do.  It’s 
all  FOI,  all  the  time.”  Clifton  is  among  the 
organizers  of  a  June  summit  to  coordinate 
the  responses  of  journalism  groups  to  the 
continual  efforts  to  hide  away  public 
information.  “We’re  looking  to  reduce  the 
redundanc\', 


It  to  just 


< 

Hunting 
and  pecking 
in  Broward 
County,  Fla., 
in  1982 


In  The  Miami  Herald 
newsroom  as 
Hurricane  Andrew 
neared  in  1992 
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McCORMICK  FELLOWSHIP 
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Tharon  Honeycutt  Cheryl  Olive 


Don  Wyatt 


Renee  Hampton  Mark  Russell 


Emilio  Marrero 


Tina  Alexander  Sellers 


McCormick  Fellowship  Initiative: 
Increasing  the  impact  of  executives  of  color 
in  the  news  business 

The  McCormick  Tribune  Foundation  and  the  National 
Association  of  Minority  Media  Executives  salute  the  newest 
class  of  McCormick  Fellows.  They  join  41  other  talented, 
dedicated  executives  of  color  as  members  of  a  unique 
braintrust  advising  the  media  industry  on  diversity  issues. 
Created  and  funded  by  the  McCormick  Tribune  Foundation, 
the  program  is  administered  by  the  National  Association  of 
Minority  Media  Executives. 


Cristy  Garcia-Thomas 


Previous  Classes  of  McCormick  Fellows 


Class  of  2002  Class  of  2001  Class  of  2000 


Class  of  1999  Class  of  1998 


Eva  Aguirre  Cooper 
Michael  Days 
Tonnya  Kennedy 
Larry  Olmstead 
Jeff  Wolfe 
Kim  Young 


George  M.  Benge 
Lorraine  Branham 
Ed  Fernandez 
Jonathan  Garcia 
Frank  C.  Gihan 
Beverly  Shepard 
Helga  Silva 
Stephen  C.  Thompson 


James  L.  Clifton 
Sidmel  Estes-Sumpter 
Astrid  J.  Garcia 
Van  Greer 
Liza  E.  Gross 
Michael  E.  McCullough 
Tony  Mineart 
Jan  Pierre  Pallares 
Rod  B.  Richardson 


John  Garcia 
Jandell  Herum 
Retha  Hill 
James  F.  Lawrence 
Sandra  Long 
Lincoln  Millstein 
Steven  C.  Padilla 
Reid  C.  Sams 
Ricardo  E.  Trotti 
Lawrence  E.  Young 


Faye  Butts 

Charles  Cammack.  Jr. 
Edward  E.  DeBerry 
Charlene  H.  Li 
Steven  Malave 
David  P.  Pego 
Catherine  Shen 
Everton  J.  Weeks 


THE  NEXT  DEADLINE  FOR  APPLICATIONS  IS  OCTOBER  1, 2003. 


For  more  information  about  the  program  or  for  a  copy  of  the  McCormick  Fellowship 
reports  go  to  www.namme.org  on  the  web  or  call  the  NAMME  Foundation  at 
888/968-7658  or  email  at  nammefound@att.net. 
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“The  newsroom  had  a  bit 
of  malaise”  until  Clifton 
arrived,  and  so  did  the 
visuals,  but  no  longer. 


a  Brooklyn  native  who  grew  up  reading 
the  New  York  Herald-Tribune,  but  had  no 
journalism  training  whatsoever:  He  would 
become  a  newspaper  reporter. 

“Being  a  reporter,  I  thought,  was  for  an 
elite  class,”  he  says.  But  Clifton  knew 
someone  who  knew  the  editor  of  the 
“Action  Line”  at  The  Miami  Herald,  so  he 
wrote  what  he  calls  an  “impassioned”  letter 
to  Lany'  Jinks,  who  would  go  on  to  become 
executive  editor  of  the  Herald  a  few  years 
later.  “To  my  utter  amazement,  I  got  a  letter 
back  with  an  employment  application,” 
Clifton  says. 

The  “Action  Line”  feature  was  hugely 
popular  with  readers,  but  not  among 
working  reporters,  recalls  Clifton’s  first 
newsroom  boss,  George  Kennedy:  “The 
‘Action  Line’  person  had  left  on  short 
notice,  and  we  knew  we  probably  weren’t 
going  to  find  anybody  with  significant 
journalism  experience  or  real  credentials  — 
and  then  along  came  Doug.” 

Clifton  was  elated  with  the  job,  but  the 
newly  minted  journalist  had  one  tiny 
problem.  “I  literally  did  not  know  how 
to  type,”  he  says.  “Fortunately,  the 
‘Action  Line’  deadline  was  48  hours  out, 
and  between  me  hunting  and  pecking 
and  a  researcher  who  could  type,  we 
managed  to  get  the  copy  out.”  Even  today. 


Clifton  remains  a  two-fingered  typist. 

Kennedy  now  is  a  journalism  professor 
at  the  University  of  Missouri,  but  back  then 
he  was  city  editor  of  the  Heralds  Broward 
County  edition.  He  began  giving  Clifton 
some  reporting  assignments:  “The  truth 
is,  he  kind  of  ^\Tote  like  he  was  still  an 
insurance  investigator.  But  what  he  quickly 
revealed  was  that  he  was  a  hard-nosed 
reporter  who  wasn’t  afraid  of  tackling  a 
tough  story  and  wasn’t  going  to  be  put 
off  by  anybody.” 

As  the  Herald  moved  him  around, 

Clifton  sought  out  controversieil  stories: 
exposing  a  real-estate  overdevelopment 
scandal,  detailing  the  hard  life  of  two  young 
children  found  armed  with  a  pistol,  chasing 
Watergate-era  dirty-trickster  Donald 
Segretti.  In  the  newsroom,  he  sat  next  to 
legendary  police  reporter  Edna  Buchanan. 

The  Herald  moved  him  up  fast,  maybe 
too  fast,  Clifton  says  now:  “I  didn’t  report 
long  enough,  frankly.”  But  once  he  got  his 
first  editor’s  position,  he  never  looked  back. 
“It  was  a  chance  to  put  my  fingerprints 
on  the  paper,”  he  says.  On  the  way  up  the 
ladder,  he  spent  some  unhappy  months  as 
Knight  Bidder’s  Washington  bureau  chief 
He  became  a  footnote  in  journalistic  history 
when  he  joined  Herald  reporters  in  the 
1988  stakeout  of  presidential  candidate 


Gary  Hart’s  townhouse  in  Washington, 
where  they  exposed  an  extramarital  affair 
with  Donna  Rice.  The  incident  triggers  a 
rare  instance  of  journalistic  regret:  “The 
truth  is,  1  felt  squeamish  about  that. 
Following  him  —  that  felt  creepy  to  me.” 

When  Knight  Bidder  moved  him  to 
North  Carolina  to  become  managing 
editor  of  The  Charlotte  Observer,  Clifton 
prepared  for  a  long  stay,  but  in  1991  he 
was  called  back  to  Florida.  The  former 
“Action  Line”  answer  man  who  couldn’t 
type  had  been  picked  to  be  executive  editor 
of  The  Miami  Herald. 

Miami  generated  stories  like  a  Roman 
candle  generates  sparks.  Says  Clifton,  “All 
the  themes  were  just  laid  out  in  Miami: 
corruption,  racial  diversity,  immigration, 
development,  Cuba.”  Especially  Cuba. 
During  the  1990s,  the  liberal  Herald  was 
a  favorite  target  of  the  conservative  exile 
organization,  the  Cuban  American 
National  Foundation  (CANF).  The  paper 
gave  as  good  as  it  got:  Columnist  Carl 
Hiaasen  took  to  calling  one  city  father 
“Mayor  Loco”  and  another  “Crazy  Joe.” 

A  year  after  Clifton  returned  to  Miami, 
the  Herald  won  the  first  of  the  three 
Pulitzer  Prizes  it  received  while  he  was 
executive  editor.  For  all  the  journalistic 
achievements  under  his  watch,  Clifton  was 
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Knight  International 
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MAKE  A  DIFFERENCE. 
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"Training  overseas  has  reiieved  my 
mid-career  cynicism  about  journaiism. 
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Knight  Fellow  Lisa  Schnellinger 
{The  Seattle  Post-Intelligencer) 


DEADLINES: 
February  15  & 
August  15 


International  Center 
for  Journalists 


For  more  information  contact:  ^ 

Knight  International  Press  Fellowships 
International  Center  for  Journalists 
1616  H  Street,  NW,  Third  Floor 
Washington,  D.C.  20006 
Tel:  202-737-3700  •  Fax:  202-737-0530 
www.icfj.org  •  www.knight-intemational.org 


■m,.  I  lirtii  .1  .  ■  .itiUiiii.-.-ii.n. _ _  j,  Siiii  » I  n  Ml.  I 


increasingly  uncomfortable.  Pressure  to 
cut  budgets  and  trim  expenses  was 
unrelenting,  he  says,  punctuated  by 
deeper,  corporate-dictated  cuts  in  a 
restructuring  process  that  Knight  Ridder 
called  “visioning.”  The  first  wave  of 
visioning  didn’t  seem  so  bad  to  Clifton. 

It  might  even  have  enhanced  the  news¬ 
room  a  little  bit,  he  thought:  “But  the 
second  was  debilitating,  and  I  left  when 
they  were  going  into  the  third  wave.” 

The  best  location  in  the  nation 

In  Cleveland  at  the  same  time.  Plain 
Dealer  President  and  Publisher  Alex 
Machaskee  was  dissatisfied,  too.  In  the 
past  few  years,  the  Advance  Publications 
newspaper  had  built  a  $200-million 
production-and-distribution  center  and 
spent  another  $38  million  on  a  dramatic 
building  for  its  newsroom  and  business 
offices.  Yet,  something  was  wrong.  If  the 
PD  were  a  movie,  Holljwood  critics  would 
have  said  that  its  big  budget  didn’t  show' 
on  the  screen.  “I  wanted  to  get  this  paper 
to  the  next  level,”  Machaskee  says.  He 
began  looking  around  for  an  editor. 

Cleveland’s  overtures  “came  clear  out 
of  the  blue,”  Clifton  says.  “I  began  to 
look  into  it,  and  [what  I  found]  was  a 
newspaper  I  thought  was,  editorially, 
substantially  underachieving.” 

When  he  took  the  job  in  June  1999, 
Clifton  discovered  a  staff  that  w  as 
“more  passive  than  you’d  like  to  see.”  Full 
of  journalists  who  had  been  at  the  paper 
for  10  or  more  years,  the  newsroom  simply 
had  too  much  institutional  memory'.  “It 
w'as  a  very  rule-driven  enterprise,”  Clifton 
says.  “There  w’as  a  rule  you  couldn’t  do 
this,  you  couldn’t  do  that.”  The  rules 
would  soon  be  forgotten. 

“The  newsroom  had  a  bit  of  a  malaise,” 
says  David  Kordalski,  whom  Clifton 
recruited  as  assistant  managing  editor 
for  visuals.  The  underachievement 


“There  were  no  sacred  cows  then  or  now  .” 

Whatever  the  perception  then,  an 
ongoing  series  Clifton  kicked  off  called 
“A  Quiet  Crisis”  makes  it  clear  that  no 
target  is  off-limits.  In  articles,  editorials, 
and  panel  shows  with  its  public-TV 
partner,  the  PD  contends  the  Cleveland 
metropolitan  area  is  failing  to  make 
a  transition  from  its  all-but-dead 
manufacturing  roots  to  sustainable 
knowledge  industries.  It  frequently  takes 
shots  at  the  same  Cleveland  business 
associations  that  include  Machaskee  on 
their  boards  of  directors. 

“I  think  there  w'as  a  tendency  around 
here  to  believe  Alex  w  as  responsible  for 
holding  back  everything,”  says  one 
newsroom  employee,  insisting  on 
anonymity'.  “But  if  Doug  is  getting  any 
resistance,  he  doesn’t  talk  about  it.” 

In  the  summer  of  2000,  one  PD  story 
got  messy  for  the  new  spaper.  A  reporter 
had  discovered  that  police  —  looking  for 
the  person  who  had  anonv'mously  sent 
more  than  a  dozen  women  packages  of 
lingerie  and  other  intimate  apparel  with 
sexually  suggestive  notes  —  had  searched 
the  house  of  a  man  whose  identity'  w'as  as 
shocking  as  the  alleged  stalking:  Joel 
Rose,  a  legend  of  local  TV  and  talk  radio. 
The  day  after  the  search,  tw'o  things 


www.editorandpublisher.com 


extended  to  the  very  lcx)k  of  the  paper. 
Talented  photographers  were  wasted, 
Kordalski  says,  their  best  work  frequently 
kept  out  of  the  paper. 

Clifton  shook  up  the  new'sroom,  but 
heads  did  not  roll:  “There  weren’t  bad 
people  here  —  these  were  good  people.” 
Staffers,  he  adds,  often  were  in  positions 
that  didn’t  play  to  their  strengths.  “I  did 
an  aw'ftil  lot  of  moving  people  around  at 
the  leadership  level.”  From  the  publisher 
to  the  beat  reporter,  PD  people  tell  you 
the  same  thing:  Clifton  “energized”  the 
new'sroom  and  woke  up  the  talent  that 
w  as  already  there. 
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New  sheriff  in  town 

Clifton  also  began  making  some  noise 
outside  the  building.  When  then-Mayor 
Mike  White  refused  to  release  information 
to  his  reporters,  Clifton  sued  —  and  sued 
again.  Clifton  and  City  Hall  railed  at  each 
other,  often  in  the  pages  of  tw'o  competing 
alternative  weekly  new'spapers,  w  hich 
never  saw  a  PD  molehill  that  couldn’t  be 
blown  up  into  a  mountain  of  controversy. 

Cleveland  City'  Hall  eventually  came 
around,  but  the  newspaper  still  spends 
much  of  its  time  in  FOI  tussles  with  the 
other  127  government  entities  in  its 
circulation  area.  “We’re  spending  money 
on  lawyers  like  you  wouldn’t 
believe,”  Clifton  says.  “There 
is  hardly  one  day  that  goes  by 
when  we  are  not  fighting  in 
one  jurisdiction  or  another.” 

Publisher  Machaskee  chafes 
at  the  perception  —  fanned  not 
only  by  the  hometown  alter¬ 
native  newspapers,  he  says 
vv'ith  irritation,  but  also  by 
Ei^P  —  that  the  PD  cosseted 
the  business  and  political 
establishment  before  Clifton 
arrived.  “I  don’t  buy  it,”  he  says, 
face  reddening  in  an  interview. 


At  the  PD  last 
month  with 
reporter  Joseph 
L.  Wagner  (top), 
Copy  Editor  Ed 
(iailardo  (far 
left),  and 
Director  of 
Photography  Bill 
Gugliotta  and 
News  Editor 
Chuck  Caton: 
There  were  lots 
of  “good  people” 
when  he  took 
over,  but  PD  was 
too  “passive." 
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How  an  earthquake 
in  Alaska  made 
waves  in  Montana 


(AP  Photo/Fairbanks  Daily  News-Miner,  John  Hagen) 


When  a  violent  earthquake  slammed 
a  remote  area  of  Alaska’s  interior, 
Fairbanks  Daily  News-Miner  staff 
offered  news  and  photos  to  AP’s  Alaska 
bureau.  The  magnitude  7.9  quake  was 
one  of  the  strongest  ever  recorded  in  the 
United  States.  Member  contributions 
helped  AP  provide  comprehensive  cov¬ 
erage  to  newspapers  across  the  country. 

“.Alaska  is  vast  and  ix'mole,  so 
people  here  have  lo  rtdy  on  eaeh 
other.  That  iradilion  applies  lo 
news  f»alhering  as  well,"  says 
\lanaf»ing  Kdilor  Kelly  lioslian. 
“We  help  the  AP  and  the  AP 
helps  us.  We  bnfn^ihl  news  ol 
the  quake  lo  Ihe  AP  and  they 
look  ihe  news  lo  ihe  world.” 

Timely  sharing  is  made  possible  by 
the  unique  cooperative  structure  of 
The  AsstKiated  Press.  Sharing  news  and 
photos  works  for  everyone.  Pass  it  on. 

Associated  Press 

www.ap.org 


occurred:  The  PD  pub¬ 
lished  a  Page  One  story 
about  the  search,  and  Rose 
killed  himself  by  firing  a 
bullet  into  his  temple. 

A  Rose  friend  with  a 
highly  rated  radio  show 
berated  the  newspaper  for 
weeks,  and  the  incident 
generated  debates  in  jour¬ 
nalism  circles,  including  a 
cover  story  in  E(^P.  Clifton 
says  now  the  controversy 
was  just  a  “blip.”  He  has  no 
second  thoughts:  “Maybe 
I’m  callous ...  [but]  second  thoughts? 

Not  really.  Take  the  suicide  away,  and  the 
question  is,  was  [the  story]  fair  or  wasn’t 
it?  It  was,  but  that’s  the  balancing  act  that 
goes  on  all  the  time  in  newsrooms.” 

Switching  and  fighting 

Roldo  Bartimole  has  been  the  undis¬ 
puted  dean  of  Cleveland  media  critics 
since  the  late  1960s,  when  his  newsletter 
“Point  of  View”  devoted  itself  to  skewering 
the  PD  and  the  old  Clereland  Press.  Now 
a  front-page  columnist  for  the  black- 
oriented  weekly  CityNeu's,  Roldo,  as  he  is 
known  in  Cleveland,  still  regularly  takes 
shots  at  the  PD.  A  year  ago,  one  of  his 
columns  concluded  that  Clifton  had  had 
almost  three  years  to  “change  the  PD's 
lazy  culture,  but  it  seems  he’s  failed.” 

Talking  in  person  at  a  downtown  lunch 
spot,  though,  Roldo  is  considerably  more 
complimentary  about  the  editor.  As  soon 
as  Clifton  arrived  in  Cleveland,  he  put 
aggressive  reporters  on  City  Hall  —  and 
printed  their  stuff,  Roldo  says:  “It  show-ed 
the  staff  and  others  in  town  that  [the  PD} 
was  going  to  go  on  the  attack. ...  One 
good  indication  of  how  he’s  doing,” 

Roldo  says,  “is  that  a  lot  of  the  good 
people  at  the  PD  are  still  there.  There 
hasn’t  been  the  exodus  you  often  see 
when  a  new  editor  comes  in.  It  tells  me 
morale  is  better  over  there.” 

Not  only  are  journalists  staying  at 
the  PD  —  they’re  trying  to  get  in. 
Investigative  reporter  Paynter  is  one 
who  made  that  switch.  Before  meeting 
Clifton,  he  says,  he  had  pretty  much 
given  up  on  newspapers.  “There  is  so 
much  softening-up  of  the  product,  and  I 
had  come  to  believe  that  this  is  the  way 
journalism  was  going  to  be,”  Paynter 
says.  “And  then  I’m  talking  to  this  guy, 
and  it’s  all-hard-news-all-the-time,  and 
I’m  thinking,  'Wow,  that’s  refreshing  — 
an  editor  who  wants  to  put  news  in  a 
new'spaper.’” 


Readers  are  responding, 
Machaskee  says:  “In  a 
declining  and  deteriorating 
market,  circulation  in 
2002  was  up  year-over- 
year  daily  and  Sunday  in 
both  reporting  periods.” 

For  the  six  months  ended 
Sept.  30,  circulation  was 
363,750  weekdays  and 
481,126  Sundays.  The 
most  recent  Scarborough 
Re.search  readership  study, 
released  in  February, 
shows  the  PD  increasing 
household  penetration  and  growing  in  the 
suburbs  ahead  of  the  population  increase. 

At  the  same  time,  Clifton  gets  high 
marks  inside  the  paper  for  dramatically 
improving  the  graphics  and  presentation 
of  news.  “While  I  think  we  were  doing 
well  before  at  writing  very  g(K)d  projects,” 
says  editorial  writer  Frolik,  “we  never 
really  packaged  them  well.  Doug  brings 
that  Knight  Ridder  sense  of  how'  to 
package  a  project.” 

It  isn’t  a  warm-and-ftizzy  management 
style  that  keeps  journalists  staying  at 
or  coming  to  the  paper.  Combining  a 
gravelly  BnK)klyn  accent  that  decades  in 
Florida  never  managed  to  polish  away 
completely  with  the  military  bearing  of 
an  old  artillery  officer,  Clifton  can  be  a 
commanding  presence.  Machaskee  says 
people  sometimes  get  the  wrong  idea 
about  Clifton:  “Quite  frankly,  while  Doug 
gives  a  hard-boiled  appearance,  he  is  a 
very  gentle  person.  He’s  the  epitome  of 
the  fair  but  firm  manager.” 

Clifton  himself  says,  “My  general 
philosophy  on  praise  is,  you  give  it 
genuinely  —  and  sparingly.”  He  says 
he  tnists  people  to  do  their  job.  and  the 
consensus  among  other  managers  and 
reporters  is  that  he  means  it.  “He  ju.st 
kind  of  encourages  people  to  think  for 
them.selves  and  take  the  initiative,  and 
I  like  that  kind  of  environment,”  says 
Assistant  Managing  Editor  Kordalski. 

The  consummate  newsman  reads 
fiction  outside  the  office,  a  habit  he 
picked  up  in  long  Metro  commutes  during 
his  Washington  stint.  Just  as  often,  the 
off-duty  Doug  Clifton  can  be  found  in  an 
industrial  loft  he’s  renting,  for  a  song,  he 
says,  still  marveling  at  Cleveland  prices. 
The  PD  editor  is  a  hobbyist  woodworker 
who  spends  hours  making  Shaker-style 
furniture.  “I  like  it.  When  it  comes  out 
right,  you  really  know  it  —  there’s  a  great 
satisfaction,”  Clifton  says.  “And  when  you 
screw  up,  you  really  know  it,  too.”  (1 
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Even  before 
he  became 
‘the  antiwar 
candidate,’ 
Howard  Dean 
was  the  media’s 
favorite  long  shot 
for  president 


BY  ALLAN  WOLPER 
AND  JOANNA  WOLPER 


Howard  Dean  is  having  a  fine  political  time. 

The  national  press  has  anointed  him  the  Fresh¬ 
est  Fresh  Face  of  the  Democratic  Party.  He  is 
the  Cinderella  it  loves  to  discover  and  elevate 
every  presidential  cycle.  No  longer  is  he  Howard 
Who?  He’s  the  Burlington,  Vt.,  physician  who  was  elected 
governor  five  times  and  cured  government  ills  in  a  clean,  green 
state  whose  most  visible  image  is  a  Ben  &  Jerry’s  ice-cream  cone. 
He’s  a  politician  who  tells  journalists  what  he  thinks  of  them  — 
and  gets  what  he  wants. 

Dean,  who  left  office  in  Januaiy,  says  he  even  changed  the  way 
The  New  York  Times  routinely  refers  to  him.  “I  was  Gov.  Dean 
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governor.  Dean 
knew  a  good 
photo  op  when 
he  saw  one. 


and  Dr.  Dean  everywhere  except  in  the 
Times"  he  says  in  a  recent  cell-phone 
interview  from  New  Hampshire,  the  first 
presidential-primary  state.  “I  asked  them 
how  come  they  referred  to  House  Speaker 
Bill  Frist  [like  Dean,  a  physician]  as  Dr. 
Frist  and  they  kept  calling  me  Mr.” 

Soon  afterward,  Mr.  Dean  became  Dr. 
Dean.  But  Adam  Nagoumey,  chief  political 
correspondent  for  the  Times,  tells  the  story 
difterently.  “We  have  a  stylebook  rule  and 
asked  him  what  his  preference  was,” 
Nagoumey  explains.  “And  he  said  he 
wanted  to  be  called  Dr.  Dean.” 

Vermont  reporters  knew  long  ago 
that  Dean  reads  everything  written  about 
him,  keeps  his  cell  phone  at  the  ready  to 
complain  to  editorial  writers  who  cross 
him,  and  duels  with  reporters  at  news 
conferences.  Still,  none  of  them  complains 
because  they  love  how  accessible  he  is. 


media  spotlight  on  himself  by  attacking 
President  Bush’s  income-tax  and  education 
plans  —  and  then  the  war  in  Iraq.  The 
political  journalists  in  the  early  primary' 
states  he  visited  didn’t  make  him 
accountable  for  anything  because  they 
weren’t  convinced  he  would  get  anywhere. 

Last  summer,  we  sat  down  with  Dean 
in  the  Statehouse  in  Montpelier  for  a 
30-minute  interview  that  wound  up  lasting 
90  minutes.  But,  the.se  days,  to  get  to  Dean 
—  now  heralded  or  derided  as  The  Antiwar 
Candidate  —  you  often  have  to  squeeze  past 
a  phalanx  of  reprorters  and  TV  cameras. 

The  dome-stic  issues  that  first  caught  the 
media’s  attention  are  largely  forgotten  for 
the  moment.  Now  Dean’s  attacking  fellow 
Democratic  presidential  contenders  —  U.S. 
Sens.  John  Edwards  of  North  Carolina, 
John  Kerry  of  Massachusetts,  and  Joseph 
Lieberman  of  Connecticut,  as  well  as  Rep. 


are  much  tougher.  It’s  a  more  aggressive 
environment.  The  other  candidates  are 
even  getting  repx)rters  to  ask  me  questions. 
It  means  we  are  making  them  nervous.” 

Bagged  by  the  media 

Dean’s  house  calls  in  the  spring  of  last 
year  through  key  states  such  as  Iowa,  New 
Hampshire,  and  South  Carolina  somehow 
managed  to  catch  the  attention  of  the 
mainline  journalists  at  The  New  York  Times 
Magazine,  The  New  Republic,  and  The 
American  Prospect  —  all  seemingly  in  a 
race  to  discover  him. 

Still,  as  Dean  drove  through  Iowa  last 
summer  with  The  Washington  Post’s  David 
S.  Brcxier,  the  candidate  fretted  that  the 
article  set  to  be  published  in  the  Times 
Magazine  might  wind  up  as  a  cover  stoiy 
and  cost  him  his  standing  as  loveable 
underdog.  “When  the  Times  called  and  I 


Call  it  the  “John  McCain  Svndrome.” 

When  Bill  Clinton  ran  for  president, 
the  Arkansas  press  corps  had  a  file  ftill  of 
scandalous  allegations  for  the  national 
media  to  examine.  There  may  be  nothing 
to  look  at  in  Vermont  because  reporters  in 
the  state  say  there  is  nothing  to  find. 

Dean  was  the  Democrat  whom  Vermont 
Republicans  respiected  because  he  cut 
taxes  and  balanced  the  budget.  Liberal 
Democrats  tolerated  him  because  he 
pushed  through  a  health  plan  covering 
91%  of  the  state’s  children  and  signed  a 
civil-union  bill  that  gave  gays  and  lesbians 
the  same  rights  as  married  couples. 

As  governor,  he  was  a  straight  talker 
who  would  comment  on  anything.  If  you 
missed  him,  you  could  call  him  at  home. 
He  was  listed  in  the  telephone  directory  — 
and  still  is. 

He  got  his  adoring  national  press,  in 
part,  because  he  launched  his  presidential 
drive  last  year  while  the  Beltway  Senators 
sat  on  their  press  releases.  He  kept  that 


Dick  Gephardt  of  Missouri  —  for  voting  for 
the  resolution  that  gave  Bush  the  authority 
to  dep)ose  Saddam  Hu.ssein. 

And  Dean,  drawing  on  supp)ort  from 
antiwar  activists,  has  caught  Keny  and 
passed  Lieberman  in  the  pxjlls  in  New 
Hampshire. 

But  now,  inevitably,  the  press 
honeymoon  is  over.  When  Dean  began 
his  campaign,  he  would  be  asked  to 
comment  on  the  issue  of  the  day  and 
reporters  would  dutifully  record  his 
resp)onses.  “Now  that  his  pxjpularity  is  on 
the  rise,  he  is  inviting  a  higher  level  of 
scrutiny,”  says  Tom  Beaumont,  a  political 
repx)rter  for  The  Des  Moines  Register  in  the 
early  caucus  state  of  Iowa. 

Dean  claims  he  was  prepared  for,  and 
relieved,  when  the  news  media  began  to 
turn  on  him.  He  sees  it  as  a  signal  that 
he  finally  is  being  taken  seriously  as  a 
presidential  candidate. 

“It’s  a  real  campaign  now,”  he  tells  us 
from  New  Hampshire.  “The  questions 


found  out  I  wiisn't  on  the  cover,  I  started 
laughing,”  Dean  recalls.  “Dave  wanted  to 
know  what  was  going  on.  1  told  him  I’m 
the  only  candidate  youll  ever  meet  who 
was  relieved  he  was  not  on  the  cover  of 
The  Neu'  York  Times  Magazine." 

Dean  e.xplains  why.  “It's  the  e.xpvectation 
game,”  he  tells  us.  “The  press  builds  you  up, 
and  then  they  cut  you  down  right  at  the 
knees.  It  happxms  to  everyone.  And  it  will 
happjen  to  me.” 

He  needn’t  have  worried.  The  Times 
Magazine  never  considered  him  for 
anvthing  more  than  the  one-page  Q-and-A 
it  eventually  published.  “We  wanted  to  do 
a  piece  on  the  least-known  guy  in  the  race,” 
e.xplains  Megan  Libennan,  a  Times 
Magazine  editor.  “And  he  was  the  dark, 
dark,  darkest  horse  of  all  of  them.” 

David  Wallis,  the  writer  who  interviewed 
Dean  for  the  Times  Magazine,  says  the 
ex-govemor  reminds  him  of  Sen.  McCain, 
R-Ariz.  “He  is  as  close  as  you  come  to 
a  McCain  figure,”  says  Wallis.  “The 
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The  latest  innovations  —  in  the  areas  youVe 

most  interested  in  are  yours  to  assess  and  adopt 
at  NEXPO^/SuperConference  2003.  Forty  hours  of  technology 
programming  and  200*1*  exhibitors  are  guaranteed  to  give  you 
enough  high-value  ideas  and  information  to  more  than  pay  the 
cost  of  your  trip.  Or,  NAA  will  refund  your  registration  fee! 

Now,  that’s  a  breakthrough. 


What’s  more,  two  events  in  one  make  this  year’s  gathering  of 
newspaper  pros  a  bargain.  For  only  $399,  registrants  get  all  the 
sessions  and  the  show  floor  at  the  Las  Vegas  Convention  Center. 
Add  three  hotel  nights  ($99  per  night  at  the  adjacent  Las  Vegas 
Hilton)  and  airfare  ($300  or  less  from  most  cities)  and  you  can 
attend  for  only  $996!  NAA  members  and  international  newspapers 
pay  even  less.  Check  out  our  Web  site  now! 
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Inspiration,  information  and  advice  - 
you'll  get  them  all  at  the  spring 
National  Writers  Workshops.  You'll 
learn  from  some  of  the  best  -  Pulitzer 
Prize  winners,  Peabody  winners,  and 
other  outstanding  practitioners 
and  teachers. 

And,  in  honor  of  the  publication  of  the 
25th  annual  edition  of  Best  Newspaper 
Writing,  each  site  will  also  feature 
speakers  whose  work  is  includuded 
in  one  of  the  books.  Best  Newspaper 
Writing  is  published  by  The  Poynter 
Institute  and  features  the  annual 
winners  of  the  American  Society  of 
Newspaper  Editors  awards. 

Co-sponsored  by  The  Poynter  Institute 
and  local  news  organizations.  National 
Writers  Workshops  are  open  to  people 
of  all  ages  and  experience  interested 
in  perfecting  their  craft.  Because 
speakers  donate  their  time,  we  are 
able  to  keep  the  workshop  fee  low.  For 
more  information  about  speakers 
and  how  to  register,  go  to: 
http://www.poynter.org/2003/NWW. 

April  5  &  6 

The  Oregonian  -  Portland,  Ore. 

April  12  &  13 

The  Hartford  Courant  -  Hartford,  Conn. 
St  Louis  Post  Dispatch  -  St.  Louis,  Mo. 

April  26 

The  Orange  County  Register 
Fullerton,  Calif. 

April  26  &  27 

The  News  Journal  -  Wilmington,  Del. 

May  31  -  June  1 

South  Florida  Sun-Sentinel  - 
Ft.  Lauderdale,  Fla. 


Poynter. 


The  Poynter  Institute  •  A  School  for  Journalists 
801  Third  Street  South  •  St.  Petersburg,  FL  33701 
1-888  P0YNTER  •  www.poynter.org 
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perception  is  that  he  is  a  maverick.  But  he  is 
more  careful  than  McCain.” 

Yet  the  McCain  comparison  may  only  go 
so  far.  The  Patfs  Broder  told  us  that  “Sen. 
McCain  has  a  more  compelling  stoiy  than 
Gov.  Dean,”  a  storj'  that  includes  five  years 
spent  as  a  prisoner  of  war  in  Vietnam. 

Still,  all  that  early  copy  produced  results. 
Tim  Russert,  moderator  of  Meet  the  Press 
and  Washington  bureau  chief  of  NBC  News, 
noticed  Dean’s  standing  in  the  elite  press  and 
invited  him  on  his  program.  It  was  Dean’s 
first  test  on  a  Sunday  talk-show  stage,  and 
Russert  sav^s  he  handled  it  well.  “He  was  veiy 
critical  and  candid  about  Bush’s  tax  cut  at  a 
time  when  many  Democrats  were  not,”  saj’s 
Russert.  “He  was  forthcoming  when  many 
politicians  tiy  to  avoid  answering  questions.” 

It  was  an  important  lift  for  Dean’s 
Montpelier-based  campaign,  which  until 
Labor  Day  was  headquartered  in  two  tiny 
rooms,  cooled  by  an  air  conditioner  and  a 
small  fan,  above  the  office  of  an  osteopath. 
“We  got  more  than  500  e-mails  from  people 
who  saw  the  governor,”  savs  Abigail 
Trebilcock,  a  Universitv'  of  Vermont  intern 
who  handled  the  phones  and  ran  the  office. 

Still,  Dean  was  far  from  a  household 
name.  In  January,  Zip,  a  character  in  the 
“Doonesbuiy”  comic  strip,  decided  to  sign 
on  to  Dean’s  campaign  because  he  was  so 
politically  invisible  no  one  knew  he  was 
nmning  for  president.  Of  course,  when 
you  appear  in  “Doonesbuiy,” you  are 
no  longer  truly  obscure. 

As  it  turns  out.  Dean  and  Gany  Trudeau, 
the  creator  of  “Doonesbuiy,”  are  longtime 
fiiends.  They  both  went  to  Yale  University. 
“We  met  at  summer  camp  when  we  were 
13,”  Trudeau  says  via  e-mail. 

Dean  had  dinner  with  Trudeau  on  one 
of  his  campaign  trips  to  New' York.  “I  hadn’t 
seen  him  in  20  years,”  Dean  laughs.  “I  didn’t 
even  know'  he  was  going  to  do  that  strip.” 


'*He$aidhe 
needed  to  keep 
his  presidential 
trips  private 
because  of . 
security  reasons. 
...  That  really  was 
far-fetched  ” 

—  DAVID  MOATS 

Rutland  (Vt.)  Herald 


When  we  ask  Trudeau  for  an  interview,  he 
tells  us  that  he  couldn’t  comment  because  he 
planned  to  w'rite  about  Dean  himself. 

Getting  the  dirt 

As  campaigns  intensity,  national 
correspondents  scour  the  home  states  of 
the  candidates  —  interviewing  the  reporters 
who  know  them  so  well. 

The  Boston  Globe  and  the  Boston  Herald 
monitor  eveiy  phase  of  John  Keny’s  life. 

For  e.xample,  the  Globe  disclosed  this  year 
that  Keny’s  grandparents  on  one  side  were 
Jewish  and  named  Kohn.  Those  stories 
forced  the  senator  to  e.xplain  why  he  let  the 
public  believe  he  was  Irish  —  a  decided 
electoral  advantage  in  Massachusetts. 
Similarh’,  The  News  Ld  Obserx'er  in 
Raleigh,  N.C.,  has  recorded  every  important 
moment  in  John  Edwards’  career  and 
The  Hartford  (Conn.)  Courant  is  the  best 
source  on  Joseph  Lieberman. 

When  the  correspondents  go  to  Vermont, 
they’ll  get  a  notebook  full  of  stories  about  a 
smart,  secretive,  self-righteous,  imperial 
politician  with  a  temper. 

“He  would  just  get  furious  at  me,”  savs 
Candac'e  Page,  a  political  reporter  at  The 
Burlington  Free  Press  who  felt  Derm’s  wrath 
when  she  ran  its  editorial  page.  “He  would 
just  keep  calling  my  boss.” 

One  of  the  national  media’s  favorite 
sources  in  Vermont  is  Tracy  Schmaler, 
Statehouse  bureau  chief  for  The  Times  Argus 
in  Barrc  and  the  Rutland  Herald.  Schmaler 
is  .someone  who  loves  to  dig,  and  Dean 
admits  she  has  gotten  under  his  skin  with 
stories  and  questions  at  press  conferences. 

“He  can  be  very  provexative,”  sax's 
Schmaler.  “It’s  intellectually  challenging 
for  him  to  have  a  regular  go-around  with 
the  media.  If  you  get  something  wrong,  he 
has  no  problem  saving  it.  In  fact,  he’ll  say  it 
in  front  of  the  whole  press  corps.”  But 

WWW  editorandpjblisher.com 


M 


“He  would 
just  get 
furious  at 
me  [when 
she  ran  the 
editorial  page].  He 
would  just  keep 
calling  my  boss.” 

—  CANDACE  PAGE 

The  Burlington  (Vt.)  Free  Press 


Schmaler,  dig  as  she  might,  has  not  come  up 
with  any  Statehouse  smoking  gun  that  could 
scar  Dean’s  run  for  the  White  House.  “He’s 
pretty  clean,”  she  says. 

But  Dean  behaves  like  Vice  President 
Dick  Chene\'  when  it  comes  to  sharing  the 
goings-on  in  his  office.  He  invoked  executive 
privilege  when  Vermont  reporters  asked  him 
to  include  his  presidential-campaign  trips  on 
his  daily  schedule.  At  one  point,  Ross  Sneyd 
of  The  Associated  Press  reported  Dean  had 
been  out  of  the  state  for  63  of  the  first  128 
days  of  last  year.  So  The  Times  Argu-s,  the 
Rutland  Herald,  and  Seven  Days,  an 
alternative  weekly,  filed  a  lawsuit  to  force 
Dean  to  tell  them  where  he  was  going. 

“It  wasn’t  only  about  my  presidential 
trips,”  Dean  tells  us.  “Thev'  wanted  me  to 
identify  the  union  leaders  and  corporate 
leaders  1  was  meeting  with.  I  wasn’t  about 
to  give  them  that.  No  one  would  meet  with 
me  if  I  did.  At  one  point,  thev'  were  arguing 
that  if  I  w'ent  to  watch  my  son  play  hocke>’, 
that  should  be  on  the  schedule.  But  I  didn’t 
mind  the  suit.  The  press  properly  gets 
really  crazv'  about  anything  they  can’t 
get  their  hands  on.” 

David  Moats,  editorial-page  editor  of  the 
Rutland  Herald  (and  winner  of  a  2001 
Pulitzer  Prize),  says  Dean  was  being 
disingenuous.  “He  said  he  needed  to  keep 
his  presidential  trips  private  because  of 
scCTirity  reasons  trom  9/11,”  Moats  recalls. 
“That  really  was  so  far-fetched.” 

The  state  Supreme  Court  finally  ruled 
Nov.  1  that  Dean  had  to  make  his 
presidential  trips  public.  By  that  time,  he 
was  posting  his  political  schedule. 

Dean  may  have  problems  when  national 
reporters  find  out  why  he  decided  to  keep  his 
government  records  sealed  for  10  years,  until 
2013,  rather  than  the  six  years  negotiated  by 
two  other  governors.  “Well,  there  are  future 
political  considerations,”  Dean  told  Vermont 


“Anyone  seen  John  Romano?” 


John  Romano 

Times  Sports  Columnist 


We'd  like  to  congratulate  St.  Petersburg  Times 
Sports  Columnist  John  Romano  on  his  recent 
recognition  in  the  AP  Sports  Editors  National 
Writing  Competition.  John  came  in  second 
place  in  the  columnist  category  among 
newspapers  with  circulations  of  more  than 
250,000.  Thanks,  John,  for  bringing  us  closer 
to  the  world  of  sports  in  a  way  only  you  can. 
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Public  Radio.  “We  didn’t  want  anything 
embarrassing  appearing  in  the  papers  at  a 
critical  time  in  any  future  endeavor.”  If 
Dean  had  followed  Vermont  precedent, 
his  state  papers  would  be  unsealed  in 
2009  —  the  start  of  a  possible  second 
term  in  the  White  House.  That  political 
fast-shuffle  will  only  lead  reporters, 
urged  on  by  Dean’s  opponents,  to 
demand  that  he  open  his  files. 

Dean  insists  the  great  majority  of  his 
papers  could  be  acquired  via  freedom-of- 
information  requests  —  almost  guaran¬ 
teeing  a  court  case.  “There  are  all  kinds 
of  letters  in  there  that  are  private,”  he 
says.  “I  don’t  even  know  what  is  in  a  lot  of 
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those  records.  Every  governor  seals  them.” 

It  is  Dean’s  quick  lips  more  than 
anything  else  that  get  him  into  trouble. 
Consider  this  Dean  comment  on  Jan.  22, 
1993,  about  mothers  on  welfare:  “Those 
recipients  don’t  have  any  esteem.  If  they 
did,  they  would  be  working.” 

After  the  predictable  uproar,  he 
apologized.  Reporters  say  that’s  typical 
Dean:  Utter  something  off  the  wall,  and 
then  say  you  are  sorry-  the  ne.xt  day.  They 
wonder  if  he  might  be  done  in  by  the 
24-hour-cable-new's  cycle  that  rarely  gives 
candidates  a  second  chance. 

But  it  is  Dean’s  signing  of  the  ci\il-union 
bill  that  may  have  an  even  bigger  impact  on 
his  future  in  presidential  politics.  It  will 
play  well  among  liberal,  activist  DemcK'rats 
in  some  primaries,  but  it  will  be  a  tough 
issue  in  conservative  states. 

Chasing  Ji  m  niy 

It’s  Iowa  or  bust.  Dean  know's  that,  and 
he  has  courted  the  Com  State  with  a 
passion  not  seen  there  since  1976,  when 
Jimmy  Carter,  a  peanut  farmer-governor 
from  Georgia  used  Iowa’s  raucous  caucus 
system  as  a  launching  pad  to  lift  his  profile 
and  win  the  presidency. 

Dean  has  been  running  so  hard  and  so 
long  in  Iowa  that  local  reporters  are  making 
jokes  about  it.  “He’s  been  here  so  much,  he 
qualifies  for  in-state  tuition,”  says  Kathy 
Obradovich,  Des  Moines  bureau  chief  for 
Lee  Enterprises  Inc.  “But  his  candidacy  is 
not  a  joke.” 

Sometimes,  though,  it  has  been.  Last  fall. 
U.S.  Sen.  Tom  Harkin,  D-Iowa,  at  a  major 
political  dinner,  misidentified  the  frequent 
visitor  from  Vermont  as  “John  Dean"  (of 
Watergate  infamy).  “People  who  were 
seated  around  the  governor  said  they  saw 
steam  rising.”  says  O.  Kay  Henderson, 
news  director  for  Radio  Iowa. 

Getting  known  is  what  drove  Dean  to 
make  23  trips  to  Iowa  by  mid-March  — 
not  remotely  close  to  Carter’s  reeord  of  110 
but  enough  to  get  the  attention  of  AP,  one 
of  the  most  importimt  newsrooms  in  the 
state.  “Dean  spent  a  lot  of  time  doing 
retail  politicking,”  says  Mike  Glover,  an  AP 
Statehousc  reporter.  “He  was  campaigning 
w'hen  the  political  press  was  ready  to  write 
and  no  one  else  w'as  ready  to  mn.” 

Glover’s  pieces  were  distributed  on  the 
regional  wire  as  a  mle  and  often  made  the 
national  desk  —  giving  Dean  the  kind  of 
free  press  candidates  kill  for.  Those  wire 
stories  appear  in  the  smaller  papers  and 
influence  their  ewerage. 

Ed  Tibbetts,  a  political  reporter  for  the 
Quad-City  Times  {continued  on  page  41} 
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ty-customer  focus  is  essential. 

Competitive  salary,  annual  bonus  and  excel¬ 
lent  benefits  package  provided  to  the  right 
candidate.  Applications  will  be  accepted 
online  at:  www.journalstar.com 
or  mail  a  resume  to  Lincoln  Journal  Star 
Attn:  Human  Resources,  General  Manager 
926  P  Street,  Lincoln,  NE  68508 

PUBLISHER 

We  are  seeking  a  Publisher  with  strong  ad¬ 
vertising  skills  to  publish  a  daily  and  three 
weekly  newspapers  with  full  production  fa¬ 
cilities  in  central  Illinois.  A  privately  held 
company,  we  offer  excellent  opportunities 
for  advancement  as  well  as  an  excellent 
benefits  package. 

The  successful  candidate  will  have  a  proven 
track  record  in  leadership  and  attaining  ob¬ 
jectives.  Send  resume,  including  salary  his¬ 
tory  to:  Joan  R.  Williams,  Community  Media 
Group,  P.O.  Box  10,  West  Frankfort,  IL 
62896  or  E-mail  to: 

rickiw@neondsl.com 

PUBLISHER 

We’re  seeking  an  individual  with  a  strong 
advertising  or  editorial  background  to  publish 
2  weekly  newspapers  in  western  Iowa 
(located  just  30  minutes  from  the  Omaha 
metro  area).  As  a  member  of  the  Omaha 
World  Herald  Company  we  offer  excellent 
opportunities  for  advancement  within  the 
company  as  well  as  an  excellent  benefits 
package.  Interested  candidates  should 
send  resume  and  salary  requirements  via 
E-mail  to:  ptaylor@nonpareilonline.com 
or  FAX  to:  (712)  328-8995 

PUBLISHERS  and  GENERAL  MANAGERS 
Small,  private  newspaper  company  in  need 
of  Publishers  and  General  Managers  as  a 
result  of  growth.  If  you  are  looking  for  a 
change  where  you  can  make  a  difference  or 
you  are  the  second  in  command  and  want 
to  run  your  own  operation,  we  need  you. 
Our  company  provides  a  decentralized,  au¬ 
tonomous  atmosphere  that  enables  hard 
workers  to  succeed.  We  offer  competitive 
salary  and  incentives  plus  benefits  that  in¬ 
clude  health  insurance,  life  insurance  and 
401  (k).  Please  provide  a  resume  along 
with  salary  history  and  requirements  to: 

Box  3312,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING 


ADVERTISING  DIRECTOR 

The  Commercial-News,  a  16,000/18,000 
circulation  daily  in  Danville,  IL  seeks  an  en¬ 
ergetic  people-person  to  motivate  an  adver¬ 
tising  staff  that  wants  to  succeed  in 
growing  revenue  in  an  environment  that  en¬ 
courages  innovation. 

Must  be  willing  and  able  to  identify  trends, 
target  opportunities  and  communicate  regu¬ 
larly  and  positively  with  staff,  peers  and 
publisher.  Hands-on  community  involvement 
encouraged.  Sales  management  background 
and  a  passion  for  the  newspaper 
business  is  vital. 

Send  resume  to:  Carol  Nichols,  publisher, 
Commercial-News,  17  W.  North  Street, 
Danville,  IL  61832  or  by  E-mail  to: 
cnichols@dancomnews.com 


DIRECTOR  OF  ADVERTISING  SALES 

The  Illinois  Press  Association  seeks  a  Direc¬ 
tor  of  Advertising  Sales  to  lead  a 
five-person  staff.  With  more  than  600 
newspaper  members,  the  IPA  is  one  of  the 
largest  in  the  country.  It  seeks  to  expand 
its  revenue  base  and  its  advertising  service 
to  its  membership. 

If  you  believe  in  the  power  of  newspapers 
and  are  committed  to  excellence,  we  want 
to  talk  to  you.  All  applicants  must  have  a 
proven  track  record  of  advertising  success 
and  must  be  able  to  develop  new 
advertising  strategies.  Competitive  salary 
and  benefits,  plus  incentives. 

E-mail  letters  of  application  and  resumes  to: 
dbennett@il-press.com  or  mail  to:  Search 
Committee,  Illinois  Press  Association,  900 
Community  Drive,  Springfield,  IL  62703. 


ADVERTISING 


ADVERTISING 


ASSISTANT  RETAIL  ADVERTISING  SALES 
MANAGER 

The  Evansville  Courier  &  Press,  a  Scripps 
newspaper  located  in  southern  Indiana,  is 
seeking  an  experienced  Assistant  Sales 
Manager  for  our  Retail  Advertising  Depart¬ 
ment.  The  Evansville  Courier  &  Press,  when 
combined  with  our  sister  newspaper.  The 
Gleaner,  in  Henderson,  Kentucky,  boasts  a 
Sunday  circulation  of  114,000.  Our  highly 
successful  line  of  products  includes  display, 
targeted  direct  mail,  multiple  Internet  sites 
and  various  non-subscriber  products,  as 
well  as,  traditional  newspaper  print  ads. 
This  newly  developed  position  reports  to 
the  Retail  Advertising  Manager.  The  Assistant 
Retail  Sales  Manager  will  develop  and 
lead  the  performance  of  a  retail  territory 
sales  team  of  4-6  salespeople  serving/ 
selling  to  various  segments  of  business 
(financial,  medical  and  local  retail).  The  As¬ 
sistant  Manager  will  maintain/grow  market 
share,  meet  revenue  goals,  retain  existing 
accounts,  develop  new  accounts  and  lines 
of  business,  and  develop  creative  strate¬ 
gies  that  anticipate  and  satisfy  customer 
needs.  Ideal  candidate  has  a  minimum  of  5 
years  of  successful  retail  advertising  and  Di¬ 
rect  Mail  sales  experience,  and  management 
or  supervisory  experience.  A  college 
degree  in  a  related  field  is  highly  preferred. 
Strong  leadership,  analytical, 
communication  and  presentation  skills  are 
essential. 

We  offer  a  competitive  salary  plus  bonus 
compensation  package  and  excellent  em¬ 
ployee  benefits  including  paid  personal 
time,  medical,  dental,  pension,  401(k), 
stock  purchase,  and  more.  Send  cover  letter, 
resume,  confidential  salary  history  and 
a  brief  history  of  related  successes  to: 
Evansville  Courier  &  Press,  Attn:  M.L.  Harris 
P.Q.  Box  268,  Evansville,  IN  47702-0268 
Or  mlharris@courierpress.com 
Evansville  Courier  Company  is  an 
Equal  Opportunity  Employer 


ADVERTISING 


SALES  MANAGER 

Seeking  a  Sales  Manager  with  experience  in  Book  Publishing 
Watson-Guptill  Publications  a  leading  publisher  of  titles  in  the  visual  arts,  photography,  en¬ 
tertainment,  and  lifestyle  seeks  an  experienced  Sales  Manager  to  manage  all 
aspects  of  its  domestic  sales. 

RESPONSIBILITIES  INCLUDE  (but  are  not  limited  to): 

•  Supervising  a  commissioned  sales  force  and  internal  sales  support  staff 

•  Recommending  and  implementing  sales  and  marketing  strategies 

•  Attending  trade  shows 
MINIMUM  REQUIREMENTS: 

•  3-f  years  book  publishing  experience  with  at  least  1  year  in  a  sales  management 
role. 

•  Bachelor’s  degree 

•  Excellent  communication  skills 

•  Able  to  demonstrate  a  flexible  approach  in  a  fast  paced  team  environment 

To  be  considered  please  E-mail  your  resume  and  cover  letter,  including  salary  requirements 
to:  mmropportunities@vnuusa.com.  Please  be  sure  to  list  position 
code  SMWG-EP  in  the  subject  line,  OR  mail  to: 

VNU  Business  Publications,  Attn:  Human  Resources  Department 
770  Broadway,  7th  Floor,  New  York,  NY  10003 

VNU  is  an  equal  opportunity  employer 
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ADVERTISING 


IMMEDIATE  OPENINGS 

Family-owned  newspaper  group  has  oppor¬ 
tunities  for  Ad  Directors  who  still  carry  their 
own  account  list  and  lead  by  example.  We’ll 
train  you  for  success.  Lots  of  freedom  and 
little  corporate  paperwork.  Opportunity  for 
ownership.  Fax  or  E-mail,  George  Sample, 
Sample  News  Group,  (814)  643-0376,  or 
grsample@lazerlink.com. 


NATIONAL  ADVERTISING  MANAGER 

The  Sacramento  Bee,  the  flagship  newspaper 
of  The  McClatchy  Company,  is  seeking 
a  National  Advertising  Manager  to  join  our 
National  Advertising  team  and  coach  team 
members  to  develop  accounts  and  serve 
our  top  advertisers.  Our  top  candidate  will 
have: 

•  Minimum  5  years  newspaper  advertising 
management  experience  with  a  major 
newspaper 

•  Excellent  leadership,  interpersonal,  and 
motivational  abilities 

•  Ability  to  negotiate  large-volume 
contracts  and  design  customer-based 
agreements 

•  Ability  to  handle  deadlines,  excellent 
communication  skills 

•  College  degree  in  advertising/marketing 

•  Experience  with  developing  and 
delivering  outstanding  sales  presentations 

The  Bee's  daily  circulation  is  283,194;  Sun¬ 
day  is  343,414.  The  Bee  is  ranked  fourth 
best  read  newspaper  among  the  top  fifty 
markets.  And,  The  Bee  is  located  in  one  of 
the  fastest  growing  areas  in  the  U.S. 

We  are  located  in  Northern  California  in  a 
beautiful  area  that  offers  city  or  country  living, 
close  proximity  to  San  Francisco  and 
Lake  Tahoe,  short  commutes,  and  affordable 
housing.  We  offer  a  competitive  salary 
and  bonus  structure  plus  an  extensive  bene¬ 
fits  package  including  fitness  and  childcare 
centers. 

Visit  us  at:  www.sacbee.com 
Please  E-mail  resume  and  cover  letter  to: 
resumes@sacbee.com 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


.ADVERTISING 


REGIONAL 

CLASSIFIED  ADVERTISING  DIRECTOR 
Morning  Star  Publishing  Company,  a  diverse 
regional  publishing  company  in  Michigan’s 
lower  peninsula  with  daily,  weekly,  shopper, 
and  speciality  publications  reaching  over 
650,000  households  each  week  is  seeking 
an  experienced  individual  to  lead  our  Real 
Estate,  recruitment,  automotive,  and  mer¬ 
chandise  segments.  The  CAD  will  be  re¬ 
sponsible  for  a  centralized  call  center  and 
all  private  party  operations  along  with  multi¬ 
ple  offices.  The  position  will  be  based  in  our 
Mt.  Pleasant  corporate  office. 

The  qualified  candidate  must  have  a  minimum 
of  5  years  of  classified  management 
experience  (most  of  which  should  be  with 
free  distribution  papers).  We  need  someone 
with  a  strong  sales  background  and  a  broad 
understanding  of  Classified  front-end  and 
telephone  systems. 

This  is  a  senior  level  position  and  will  report 
to  the  Senior  VP  of  Sales  and  Marketing. 
Competitive  compensation  and  benefits 
package  available.  Please  send  resume,  in¬ 
cluding  cover  letter,  salary  history,  and  ref¬ 
erences  to: 

Director  of  Human  Resources 
Morning  Star  Publishing  Company 
P.O.  Box  447 

Mt.  Pleasant,  Ml  48804-0447 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CIRCULATION  DIRECTOR 
The  Daily  Record  is  looking  for  a  circulation 
director  to  manage  all  aspects  of  our  circu¬ 
lation  department.  We  are  a  23,000  7  day 
AM  family  owned  newspaper  in  north  central 
Ohio.  This  person  must  be  knowledgeable 
in  all  aspect  of  circulation,  possess  excellent 
management  skills,  be  exceptionally 

strong  in  sales  and  marketing,  TMC  and 
non  subscriber  publications. 

We  seek  a  person  with  the  ability  to  move 
this  department  forward  in  a  professional 
manner.  We  offer  a  competitive  salary,  ben¬ 
efits,  including  health  and  retirement  and  a 
good  work  environment. 

Please  send  resume  and  salary  requirements 
to  William  C.  McKinney,  General  Manager,  The 
Wooster  Daily  Record,  212  East 
Liberty  Street,  Wooster,  OH  44691  or 
E-mail  this  information  to: 

wcm@dixcom.com 

CIRCULATION  DIRECTOR 
The  Register  Citizen,  a  10,000  circulation 
daily  is  seeking  a  hands-on  Circulation  Di¬ 
rector  to  lead  our  team.  Good  leadership 
and  management  skills  are  required,  along 
with  a  strong  commitment  to  growing  the 
circulation  base.  Customer  service  experi¬ 
ence  is  especially  preferred. 

Our  circulation  professionals  enjoy  a  com¬ 
petitive  compensation  package  and  a  huge 
opportunity  to  build  a  career  with  The  Journal 
Register  Company.  If  you  are  up  to  the 
challenge,  send  your  resume,  including  sala¬ 
ry  expectation  to: 

Publisher,  The  Register  Citizen 
190  Water  Street,  Torrington,  CT  06790 
Or  rpazdziorko@journalregister.com 


CIRCULATION 


CIRCULATION  DIRECTOR 
If  you’ve  got  the  right  stuff,  we’ve  got  the 
challenge  and  opportunity.  Experience  and 
thorough  knowledge  of  circulation  including 
home  delivery,  single  copy,  and  budgeting 
are  necessary  for  this  Zone  1  position.  Ex¬ 
cellent  salary,  bonus,  benefits.  Send  replies 
to  Box  3309,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Floor,  NY,  NY  10003. 

CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America’s  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 
Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 

REGIONAL  SALES  MANAGER 
SOUTHERN  REGION 

Dow  Jones  &  Company,  publisher  of  the 
Wall  Street  Journal  and  Barron’s,  is  seeking 
a  Regional  Sales  Manager  for  our  Southern 
sales  team.  This  position  is  based  in  our 
Dallas,  TX  sales  offices. 

As  the  Regional  Sales  Manager,  you  will  be 
responsible  for  managing  six  sales  repre¬ 
sentatives,  covering  twelve  states,  who  are 
responsible  for  selling  The  Wall  Street  Jour¬ 
nal’s  Education  program  on  college  cam¬ 
puses.  Specific  responsibilities  include 
overseeing  key  account  sales  throughout 
the  region,  analyzing  sales  opportunities, 
developing  strategies  to  secure  sales  and 
motivating  the  sales  team. 

The  ideal  candidate  should  have  a  minimum 
of  five  years’  sales  and  management  experi¬ 
ence,  strong  sales  skills  and  a  track  record 
of  success  planning.  Publishing  industry 
background  and  familiarity  with  the  education 
market  preferred.  PC  prokiency  is  essential. 
College  graduate  preferred. 

Dow  Jones  offers  a  competitive  salary  and 
an  excellent  benefits  package  along  with 
opportunities  for  career  growth.  For  consid¬ 
eration,  please  forward  your  resume  with 
salary  expectation  to: 

Dow  Jones  &  Company 
Human  Resources  Department 
CA/CC/68716 

P.O.  Box  3(X),  Princeton,  NJ  08543 
E-mail:  Archer3@dowjones.com 
www.dowjones.com/careers 
EOE 


CIRCUIATION 


REGIONAL  CIRCULATION  MANAGER 
The  Omaha  World  Herald  is  seeking  an  ex¬ 
perienced  Circulation  Manager  to  |Oin  our 
team.  This  position  is  responsible  for  all 
sales,  customer  service  and  operational 
functions  in  a  metro  distribution  center  with 
over  40,000  papers. 

Interested  individuals  must  be  able  to  work 
independently,  have  previous  circulation  ex¬ 
perience  and  have  the  ability  to  motivate  a 
staff  to  grow  circulation  while  providing  ex¬ 
cellent  customer  service.  A  college  degree 
is  preferred,  valid  driver’s  license  and  proof 
of  insurance  is  required. 

This  IS  a  salaried  position  with  an  excellent 
benefits  package.  If  you  are  ready  to  )0in  a 
team  that  will  offer  challenges  and  the  op¬ 
portunity  for  career  growth,  look  no  further. 
To  apply,  please  send  resume  to  the 
Omaha  World-Herald,  Attn:  Recruiter,  Per¬ 
sonnel,  World-Herald  Square,  Omaha  NE 
68102; 

FAX:  (402)444-1211 
E-mail  to:  dbuscher@owh.com 


EDITORLU, 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

COPY  EDITOR/PAGINATOR 
We  are  a  26,OOOcirculation  daily  west  of 
Cleveland  looking  for  an  energetic  copy  edi- 
tor/paginator  with  solid  news  judgment  and 
a  command  of  language.  We  want  a  team 
player  who  takes  pride  in  smart  editing  and 
creative  heads.  Send  resume,  references 
and  work  samples  to: 

Managing  Editor,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 

COPY  EDITORS:  Scripps  Howard  newspapers 
in  Southwest  Florida  have  immediate, 
fulFtime  openings  for  copy  editors  with  at 
least  three  years  professional  experience 
and  degrees  in  journalism  or  related  field. 
Computer,  design  and  copy  editing  skills 
are  essential.  Duties  include  pagination  of 
newspaper  pages  using  the  Harris  system 
on  PC  and  QuarkXPress  on  Mac.  To  apply 
for  sports  copy  editor  position  at  Naples 
Daily  News,  E-mail  resume  and  three  refer¬ 
ences  to  News  Editor  Tim  Aten, 
TLATEN@naplesnews.com.  To  apply  for 
page  editor  position  at  Marco  Island  Eagle 
weekly  newspaper,  send  design  samples  to 
Patricia  DiLalla,  Editor,  P.O.  Box  579, 
Marco  Island,  FL  34146.  For  more  informa¬ 
tion  or  to  apply,  call  (239)  213-5304  or 
E-mail  padilalla^aplesnews.com. 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


www.editorandpublisher.com 


APRIL  7,  2003  KDITOR& PUBLISHER  CLASSIFIEDS  35 


Phone:1-888-825-9149  ~  CLARIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAI. 


TAKE  A  HIKE.  This  10,000-circulation  daily 
in  the  beautiful  Smoky  Mountains  needs  a 
reporter  with  3-4  years  experience  in  com¬ 
munity  coverage.  Must  be  well  grounded  in 
government  and  business  writing.  A  knack 
for  ferreting  out  stories  a  must.  Recreation 
in  the  Great  Smoky  Mountains  National  Park 
optional.  Send  cover  letter,  resume  and  sal¬ 
ary  requirements  to: 

efulford@themountainpress.com 
Paxton  Media  Group  LLC  is  an  equal  oppor¬ 
tunity  employer  and  does  not  discriminate 
on  the  basis  of  race,  religion,  sex,  age,  na¬ 
tional  origin  or  disability. 


EDITOR 

Have  you  always  wanted  to  edit  your  own 
paper  in  a  small  town?  Here’s  your  chance. 
Small  New  York  state  community  weekly, 
owned  by  a  small,  independent  newspaper 
group,  looking  for  an  editor.  Very 
committed  to  high  quality  local  journalism. 
Send  resume  and  clips  to: 

Box  3311,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


STAFF  WRITER 

The  United  States  Golf  Association  seeks  a 
self-starter  with  3-5  years  writing/editorial 
experience  to  write  for  website  and  mem¬ 
bers'  newsletter.  For  a  detailed  job  descrip¬ 
tion  and  application  instructions,  please  see 
Employment  Opportunities  section  of  our 
website  www.usga.org.  We  are  an  equal  op¬ 
portunity  employer. 


EDITORIAl, 


EDITORIAL 


FUTURE  MANAGING  EDITOR 

The  Daily  Iberian,  an  award-winning  newspa¬ 
per  in  the  heart  of  Cajun  country,  is  looking 
for  a  city  editor  to  be  No.  2  in  our 
newsroom  with  an  eye  on  being  a  managing 
editor  in  the  future,  here  or  at  another 
paper  in  our  company.  The  successful  appli¬ 
cant  will  exhibit  outstanding  news  judgment, 
planning  abilities,  strong  page  design  skills 
and  a  knack  for  guiding  stories  from  the 
idea  stages  into  print.  Candidates  should 
also  have  experience  with  column  and  edito¬ 
rial  writing.  Quark  experience  preferred. 
Send  design  and  writing  clips  by  regular 
mail  to  Scott  Turick,  managing  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562  or  E-mail  to: 

iberianedit@bellsouth.net 

GOVERNMENT  REPORTER 
The  Press  Democrat  has  an  opening  for  a 
full-time  reporter  to  cover  state/federal  gov¬ 
ernment  and  transportation  issues.  We  are 
looking  for  someone  with  sharp  political  in¬ 
stincts,  the  ability  to  cultivate  sources  and 
develop  a  mix  of  daily  stories  and  impact 
projects  that  make  readers  in  Sonoma 
County  care  about  what  happens  in  Sacra¬ 
mento,  Washington  and  the  region's  trans¬ 
portation  system.  A  minimum  of  3  years 
daily  newspaper  experience  is  required.  The 
ideal  candidate  will  possess  investigative 
and  CAR  skills.  Submit  cover  letter,  resume 
and  up  to  10  recent  clips  by  April  14,  2003 
to  Ted  Appel,  government/politics  editor. 
The  Press  Democrat,  P.O.  Box  910,  Santa 
Rosa,  CA  95402. 

E-mail:  tappel@pressdemocrat.com 


EDITORIAL 


VNU  Business  Publications  -  Brandweek  Magazine 
SENIOR  EDITOR,  NEW  YORK  CRY 

VNU  Business  Publications,  a  leading  Business-to-Business  publishing  company 
has  an  exciting  career  opportunity  for  an  experienced  Senior  Editor  to  join  our 
Brandweek  Magazine.  Brandweek  is  the  only  weekly  magazine  in  America  dedicated 
solely  to  the  needs  and  concerns  of  brand  marketers. 

We  are  looking  for  an  experienced  professional,  with  a  team  orientation  and  pride  of 
ownership. 

RESPONSIBILITIES  INCLUDE  (but  are  not  limited  to): 

•  News  and  feature  coverage  of  “sports  marketing"  (including  weekly  magazine,  daily 
web  and  newsletters).  Weekly  column,  “The  Game”  plus  coverage  of  athletic  shoes 
licensing  and  credit  cards. 

•  Reporting  and  writing  exclusive  stories  on  sports  tie-ins  and  sponsorships  (across  a 
range  of  partners),  and  league  marketing  initiatives. 

•  Representing  the  magazine  at  conferences  and  events. 

•  Performing  other  duties  as  assigned. 

MINIMUM  REQUIREMENTS: 

•  Bachelors  Degree  in  Communication,  English,  Journalism  or  a  related  field. 

•  Minimum  of  5  years  experience  reporting  on  business/sports,  with  solid  contacts. 

•  Willing  and  able  to  travel  up  to  20%  of  the  time. 

•  Excellent  communication  skills. 

•  Able  to  demonstrate  a  flexible  approach  in  a  fast  paced  team  environment. 

We  offer  a  great  work  environment  and  an  excellent  benefits  package! 

To  be  considered  please  E-mail  your  resume  and  cover  letter,  including  salary  requirements 

(APPLICANTS  NOT  INCLUDING  SALARY  REQUIREMENTS  WILL 
NOT  BE  CONSIDERED)  to:  mmropportunities@vnuusa.com.  Please  be  sure  to  list 
the  position  code  SEB-EP  in  subject  line,  OR  mail  to  VNU  Business  Publications, 
Attn:  Human  Resources  Department  -  SEB-EP,  770  Broadway,  7th  Floor,  New 
York,  NY  10003  OR  FAX  (646)  654-7278. 

VNU  is  an  equal  opportunity  employer 


EDITORIAL 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Cleveland  and  Kansas  City. 
We're  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


We're  an  award-winning  newspaper  among 
E&P’s  “10  That  Do  It  Right.”  The  News  & 
Record  -  winner  of  16  state  awards,  including 
Best  Newspaper,  Best  Story,  Best 
News  Web  Site  and  Best  Editing  -  is  a 
100,000-circulation  daily  in  Greensboro, 
NC.  If  you’d  like  to  join  our  winning  team 
and  have  at  least  two  years  of  daily  news¬ 
paper  experience,  send  letter,  resume  and 
work  samples  that  demonstrate  creativity, 
initiative  and  news  judgment  to  Recruitment 
Coordinator,  News  &  Record,  P.O.  Box 
20848,  Greensboro,  NC  27420. 


EDITORIAL 


PHOTOJOURNALIST 

The  News  &  Observer,  a  170,000  daily  and 
205,000  Sunday  paper  in  the  booming  capi¬ 
tal  city  of  North  Carolina,  is  looking  for  a 
versatile  and  energetic  Photojournalist  with 
3-5  years  experience. 

The  News  &  Observer  photo  staff  has  been 
recognized  as  the  2003  Southern  Short 
Course  In  News  Photography  Staff  of  the 
Year,  and  the  2003  North  Carolina  Press 
Photographer’s  Association  Staff  of  the 
Year.  Also,  The  News  &  Observer  has  fre¬ 
quently  been  recognized  as  one  of  the 
world’s  best-designed  newspapers  by  the 
Society  for  News  Design. 

If  you  want  to  join  a  progressive  photo  staff 
that  is  dedicated  to  storytelling  photography, 
in  a  great  place  to  live,  this  is  the  job  for  you! 
Send  resume,  references  and  portfolio  to 
Robert  Miller,  photo  editor.  The  News  &  Ob¬ 
server,  215  S.  McDowell  Street,  Raleigh,  NC 
27601. 


DESIGN  EDITOR 

The  Watertown  Daily  Times  is  seeking  an 
experienced  designer  and  manager  to  fill 
the  new  position  of  design  editor.  The 
editor,  among  other  tasks,  will  supervise  a 
staff  of  10  paginators,  oversee  design  and 
production  of  feature  sections,  advise  editors 
on  news  section  design  and  maintain  libraries 
of  local  photos,  maps,  charts  and 
graphics.  Applicants  must  have  experience 
in  print  publishing  design.  Supervisory  expe¬ 
rience  is  desired.  Send  cover  letter, 
resume  and  work  samples  to  Bert  Gault,  ex¬ 
ecutive  editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY  13601 
or  E-mail  bgault@wdt.net.  No  phone  calls. 


CHECK  OUT 
THE  NEW  E&P 
ONLINE  CAREER  CENTER 

•  Help  Wanted 

•  The  Wall  Street  Journal’s 
CarecrJournal.com,  articles  focusing 
on  career  related  topics  (NEW) 

•  Resume  Database  -  Fully  searchable 
bank  of  over  5,000  resumes  (NEW) 

The  E&P  Online  Career  Center  will  help 
employers  and  job  candidates  find  each  other! 

WWW.  editorandpublisher.  com 
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-HELP  WANTED- 


EDITORIAL 


DESIGN  EDITOR 

Don’t  think  outside  the  box;  design  a  new 
one. 

The  Missouri  School  of  Journalism  is 
searching  for  an  editor  to  help  oversee  the 
design  of  the  Columbia  Missourian,  a 
six-day  community  newspaper  managed  by 
professional  faculty  and  staffed  by 
journalism  students. 

This  news  editor  must  be  strong  in  the 
three  C's  -  creativity,  collaboration  and  co¬ 
ordination  -  while  developing  the  design 
and  copy  desk  staffs  of  tomorrow’s 
newsrooms.  We’re  looking  for  a  person  who 
is  a  content  manager  first  and  editor 
always,  while  working  with  all  departments 
to  create  the  perfect  front  page  or  eye-pop- 
ping  features  sections.  You  will  teach  copy 
editing  and  design  while  practicing  it  daily. 

Requirements;  five-plus  years  experience, 
willingness  to  work  nights,  demonstrated 
teaching  or  coaching  skills  in  the  newsroom 
or  classroom.  Quark  or  other  computer  de¬ 
sign  program  proficiency.  Masters  degree 
preferred. 

Review  of  applications  will  begin  on 
April  25,  2003,  and  continue  until  the 
position  is  filled. 

Send  cover  letter  and  resume  to  Rene  Rau, 
Design  Editor  Search,  School  of  Journalism, 
120  Neff  Hall,  Columbia,  Missouri  65211. 
E-mail  questions  to  Reuben  Stern,  search 
committee  chair,  at  sternr@missouri.edu. 

The  University  of  Missouri  is  an  equal 
opportunity/affirmative  action  employer. 

To  request  ADA  accommodations,  please 
contact  our  ADA  Coordinator  at: 

(573)  884-7278  (VATY). 


STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  staff  writers  at  its  papers  in 
Phoenix,  Houston  and  Ft.  Lauderdale.  If  you 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers,  if  your  copy  is  as  much 
a  pleasure  to  read  as  it  is  well  researched, 
we  want  to  hear  from  you.  (Qualified  candi¬ 
dates  will  be  able  to  create  in-depth,  com¬ 
pelling  stories  that  explore  the  issues, 
events  and  personalities  of  their 
community.  New  Times  publishes  maga¬ 
zine-style  weekly  newspapers  covering  local 
news,  politics,  arts  and  music  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  Fran¬ 
cisco,  Ft.  Lauderdale,  Cleveland,  St.  Louis, 
Kansas  City  and  Oakland.  We  offer  competi¬ 
tive  salaries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and 
clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


Your  communication  link  to  tlie 
newspaper  industr\'  every  week 
since  IHH-i. 


EDITORIAL 


Editorial 

HOME  DESIGN 
MAGAZINE 

Apply  your  talents  and  experience  to 
help  The  Taunton  Press  launch  an  ex¬ 
traordinary  new  shelter  magazine. 
Come  to  the  beautiful  Connecticut 
countryside  2  hours  from  Manhattan 
and  join  a  creative  and  collaborative 
staff  of  top-notch  editorial  &  art  talent 
while  working  for  a  leading  publisher 
of  quality  magazines  and  books. 

EDITOR 

We’re  looking  for  an  experienced 
leader  to  deliver  on  out  innovative  edi¬ 
torial  mission.  We  need  someone  with 
exceptional  visual  skills,  managerial 
ability,  background  in  home  design, 
passion  for  making  magazines,  and 
marketing  and  media  savvy. 

ASSOCIATE  EDITOR 

We  also  seek  experienced  editors  with 
exceptional  visual  skills,  knowledge  of 
home  design,  a  passion  for  making 
magazines,  and  ability  to  create 
stories  start  to  finish.  Qur  ideal  staffer 
will  have  both  photography  and  writing 
skills  and  be  willing  to  travel  to  work 
with  authors,  architects  &  homeowners 
&  to  photograph  houses  &  furnishings. 

For  information  on  The  Taunton  Press, 
visit  our  website  www.taunton.com. 

If  you  like  what  you  see,  mail  or  email 
your  resume  and  salary  requirements 

to:  The  Taunton  Press,  63  South 
Main  Street,  Newtown,  CT  06470. 
Fax:  (203)  426-3503.  EOE 


The  Taunton  Press 

Inspiration  for  hands-on  living  “ 


The  Waterloo-Cedar  Falls  Courier  is  seeking 
a  BUSINESS  REPORTER  who  can  make 
business  news  relevant  to  readers  and 
churn  out  enterprise  stories  for  our  Sunday 
business  section  and  monthly  and  quarterly 
business-to-business  publications  as  part  of 
a  three-person  business  desk.  Waterloo  is 
home  to  John  Deere’s  agricultural  equipment 
operations  and  other  large  companies.  Neigh¬ 
boring  Cedar  Falls  is  home  to 
the  University  of  Northern  Iowa  and  has  a 
thriving  industrial  and  technology  park. 
Send  resume,  cover  letter  and  six  clips  to 
Joel  Palmer,  Business  editor,  P.O.  Box  540, 
Waterloo,  lA  50704;  or  E-mail: 

joel.palmer@wcfcourier.com 


PRESSROOM 


Goss/Dauphin  PRESS  OPERATOR.  Benefits: 
Vacation,  insurance,  profit  sharing  and 
401(k).  Contact  Tena  Williams,  Ketchikan 
Daily  News,  501  Dock  Street,  Ketchikan, 
Alaska  99901.  (907)  225-3157.  E-mail: 
tenaw@aptalaska.net 


PRESSROOM 


EXPERIENCED 
DOUBLE-WIDE  PRESS 
OPERATORS 

Use  your  printing  skills  at  a  Fortune  500 
company  earning  a  competitive  salary  and 
comprehensive  benefits.  We  are  looking  for 
2  experienced  double-wide  press  operators 
to  prepare  and  operate  hign  speed  dou¬ 
ble-wide  web  newspaper  printing  press, 
maintain  of  ink  densities,  page  margins,  color 
register.  Remove  plates  and  provide  nec¬ 
essary  clean-up  at  end  of  press  run.  Must 
be  a  high  school  graduate  with  1-3  years 
experience  as  a  press  operator  and  be  able 
to  use  densitometer  to  read  ink  densities, 
measure  dot  gain,  and  to  trouble-shoot 
press  problems.  The  ability  to  stretch, 
bend,  climb  ladders;  squat  to  lead  in  webs; 
pick  up  paper  bundles  weighing  up  to  75 
pounds  and  printing  rollers  weighing  up  to 
1 75  pounds  is  also  required.  HOURS:  Varia¬ 
ble  days  of  the  week,  shifts  could  be  day  or 
night.  We  offer  a  full  benefits  package  in¬ 
cluding  health  insurance  options.  Salary  is 
$7005750/37.5  hour  week  depending  on 
experience.  To  apply,  please  send  resume 
and  cover  letter  with  job  title  specified  to: 

The  Charlotte  Observer 
600  S.  Tryon  Street,  Charlotte,  NC  28202 
www.careerbuilder.com 
Pre-employment  drug  screening.  EOE 

GT052  and/  or  CHIEF  PRESS  OPERATOR. 
Benefits:  Vacation,  insurance,  profit 
sharing,  and  401(k).  Contact  Tena  Williams, 
Ketchikan  Daily  News,  501  Dock  Street, 
Ketchikan,  Alaska  99901.  (907)  225-3157. 
E-mail:  tenaw@aptalaska.net 


PRODUCTION/TECH 

DIRECTOR  OF  OPERATIONS 
Morning  Star  Publishing  Company,  a  diverse 
regional  publishing  company  in  Michigan’s 
lower  peninsula  with  daily,  weekly,  shopper, 
and  specialty  publications  reaching  over 
650,000  households  each  week  is  seeking 
an  experienced  individual  to  oversee  the 
daily  operations  of  Composing,  Pre-Press, 
Press,  Packaging  and  Binding  areas.  This 
position  would  also  be  responsible  for  our 
large  Commercial  Printing  segment.  The 
successful  candidate  must  have  the  following 
requirements: 

•A  college  education  or  equivalent  experi¬ 
ence 

•Three  years  of  newspaper  management 
experience 

•  Excellent  management  and  decision¬ 
making  skills,  including  effective  commu¬ 
nications,  staff  development,  motivation 
and  team  building 

•  PC  skills,  including  Excel  and  Word 

•  Experience  in  accurate  budgeting  and  at¬ 
taining  budget 

This  position  will  be  located  in  Mt.  Pleasant, 
Ml.  We  offer  a  competitive  compensation 
and  benefits  package.  Qualified  candidates 
should  forward  their  resume  and  salary  his¬ 
tory  to: 

Director  of  Human  Resources 
Morning  Star  Publishing  Company 
P.O.  Box  447 

Mt.  Pleasant,  Ml  48804-0447 

LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
WWW.  ogdennews .  com/opportunities 

APRIL  7,  2003 


PRODUCTION  1  T;CH 


ASSISTANT  PRODUCTION  MANAGER 
An  exciting  opportunity  exists  for  a  qualified 
Assistant  Production  Manager  to  )Oin  The 
Post-Standard,  home  to  a  new  WIFAG  OF 
370  color  press  that  entered  full  production 
in  the  summer  of  2002.  We  are  seeking  a 
candidate  with  5-*-  years  experience  in  a 
newspaper  production  environment. 
Candidates  should  possess  experience  in 
an  offset  pressroom,  post-press/packaging 
operations,  pre-press  and  quality  control  ap¬ 
plications.  A  4-year  degree  in  this  or  related 
field  is  preferred. 

The  ideal  candidate  will  have  experience  in 
diagnosing  and  solving  reproduction  prob¬ 
lems,  knowledge  of  black  &  white  and  color 
halftone  reproduction,  color  printing  and 
principles  of  ink  water^alance. 

Our  newspaper  is  equipped  with  some  of 
the  latest  technology  in  newspaper 
presses,  computer-to-plate,  and  a 
packaging  center  for  daily  and  Sunday  in¬ 
serting. 

The  position  requires  someone  who  is  quality 
conscious,  motivated  and  capable  of 
working  in  a  fast  paced  operation.  Ability  to 
work  cooperatively  with  a  dedicated  and 
knowledgeable  staff  and  communicate 
clearly  is  required. 

The  Post-Standard  is  located  in  downtown 
Syracuse,  NY  which  is  surrounded  by  the 
Finger  Lakes  region,  the  Thousand  Islands, 
and  the  Adirondack  Mountains.  New  York 
City,  Boston,  Philadelphia,  and  Toronto  are 
less  than  a  day’s  drive  away.  The 
Post- Standard  offers  competitive  salaries 
and  benefits  that  include  paid  medical  and 
dental  coverage,  a  vision  plan,  401(k)  with 
matching  contributions  and  more.  The 
Post-Standard  is  committed  to  promoting 
diversity  in  our  newspaper  and  with  our  em¬ 
ployees. 

If  you  are  interested  in  being  considered, 
please  send  your  resume  to: 

Human  Resources,  The  Post- Standard 
P.O.  Box  4915,  Syracuse,  NY  132214915 

MANAGER  OF  PRINT  OPERATIONS 
7  day  mid  size  morning  newspaper  in  south¬ 
east  has  immediate  opening  for  Manager  of 
Print  Operations.  Qualified  applicants  should 
have  strong  printing  experience  in  a  daily 
newspaper  environment,  solid  background 
in  commercial  printing  and  a  strong  commit¬ 
ment  to  quality.  Strong  analytical  skills  and 
the  desire  to  embrace  new  technology  that 
will  enhance  revenue  growth  is  required. 
Excellent  salary,  bonus,  benefits  and  relo¬ 
cation  package. 

Send  resume  to: 

Box  33(X),  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
NewYork,  NY  10003 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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ART/GRAPHICS 


POLITICAL  CARTOONIST  SEEKS  WORK 
Experienced  (10+  years)  cartoonist  seeks 
full-time  or  freelance  position. 
Relocation  considered.  Contact  Paul: 
notlaconic@aol.com 


CIRCULATION 


CIRCULATION  Professional  with  18  years 
experience,  BA  degree  seeks  position  of 
Single  Copy  Manager.  Will  relocate. 

Contact  Pete:  SingleCopyPlus@aol.com 


CIRCULATION:  Experienced  professional  in 
SALES  CREW  program  available  in  Zone  2. 
Phone/Fax  (631)  588-2735 


DO  YOU  own  or  manage  a  25,000  or  less 
Daily  or  Daily  and  Sunday,  that  has  not  per¬ 
formed  up  to  expectations  from  a 
circulation  view  point?  I  could  be  your  answer. 
I  am  a  15  year  circulator,  versed  in 
all  phases  of  Newspaper  Circulation 
GROWTH!  Willing  to  come  in  as  a  temporary 
solution  and  train  my  replacement  or  as  a 
career  move.  Respond  to: 

newspapercirculation@hotmail  .com 


EDITORIAL 


YOU  WANT  PASSIONATE  ADVERTISING 
COPY  that  sings  and  an  ambitious,  enthusi¬ 
astic  addition  to  your  creative  team!  I  want 
a  job!  Willing  to  relocate.  Please  contact 
Mande  at:  acl3@dana.ucc.nau.edu 
or  at:  (928)699-3219. 


“Happiness  lies  in  the  joy  of 
achievement  and  the  thrill  of 
creative  effort.” 

-  Franklin  Delano  Roosevelt 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 

Editor  &  Publisher 


visit  our  website  at 
www.editorandpiiblislier.coni 


E&P'S  CLASSIFIED 

the  newspaper 
industry’s  meeting^ 


place. 


888.825.9149 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


—  CLASSIFIED  ADVERTISERS - 

If  you  don’t  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- wvvvv.editorandpublisher.com - 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


Wednesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.80 

1  week  . 

. $12.45 

2  weeks . 

. $12.70 

2  weeks  . 

. $10.95 

3  Weeks . 

. $11.15 

3  Weeks . 

. $  9.60 

4  weeks . 

. $  9.45 

4  weeks  . 

. $  8.25 

12  weeks  . 

. $  9.00 

1 2  weeks  . 

. $  7.25 

26  weeks  . 

. $  8.05 

26  weeks  . 

. $  6.40 

39  weeks  . 

. $  7.75 

39  weeks  . 

. $  6.00 

52  weeks . 

. $  7.35 

52  weeks  . 

. $  5.60 

BLIND  BOXES:  $25  per  insertion 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $149 

12  weeks  . 

. $  115 

2  weeks  . 

.  $135 

26  weeks  . 

. $  110 

3  Weeks  . 

.  $128 

39  weeks  . 

. $  104 

4  weeks . 

.  $124 

52  weeks  . 

. $  98 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  noon  Wednesday  prior  to 
Monday  Publication.  Cash,  check,  VISA,  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad 
copy  must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve 
the  right  to  reject  any  ad. 
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On  the  civilian  casualties  in  Iraq 

Baghdad-based  Craig  Nelson:  Truth  wont  come  out  in  the  spin  cycle 


while  prosecuting  a  war.  They 
require  on-site  examinations 
and  scrutinizing  overhead  and 
satellite  imageiv'.  Furthermore, 
these  reports  are  often  issued 
weeks  or  months  later, 
sometimes  with  heavy  excisions 
and  classified  appendices, 
sometimes  not. 

Similarly,  the  Iraqi  govern¬ 
ment  believes  it  has  the  right  to 
use  the  issue  of  civilian  casualties 
to  its  benefit,  even  if  it  means 
shading  the  truth  or  falsifying 
it  entirely.  “We  reserve  the  right 
to  cheat  the  enemy.  They’re 
invading  our  country,”  Vice 
President  Tariq  Aziz  told  an 
interviewer  here.  Until  Iraqi 
civilians  can  be  interviewed 
without  duress  to  determine 
the  exact  circumstances  of  the 
attacks  and  determine  what,  if 
any,  military  purposes  certain 
buildings  were  being  put  to,  there  will  be 
no  “definitive”  reports. 


Craig  Nelson,  who  is  at  the  Palestine  Hotel 
in  Baghdad  reporting  for  Cox  Newspapers 
Inc.,  now  has  the  war  on  his  doorstep,  but 
he  took  time  out  Thursday  to  answer  a  few 
e-mail  questions  from  Associate  Editor 

Joe  Strupp,  who  was  working  on  a  story 
about  how  U.S.  papers  have  been  covering 
Iraqi  casualties. 


Do  you  feel  civilian  casualties  in 
Baghdad  are  getting  enough  coverage 
by  your  news  organization  and  others? 

I  don’t  know.  I  have  no  access  to 
American  newspapers  or  TV.  The  [Web] 

Eis  now  inaccessible.  I 
don’t  have  access  to  a 
high-speed  “sat” 
phone  line,  and  the 
telephone  exchanges 
have  been  bombed, 
cutting  off  all 
telephone  service 
abroad.  The  BBC’s 

Craig  Nelson  World  Service,  how¬ 

ever,  gives  the  issue  of  civilian  casualties 
extensive  and  cautiously  worded  coverage. 


On  April  3,  grandmother  comforts  AN  Isamil,  15,  whose 
arms  were  amputated  after  a  bombing  near  Baghdad. 


other ...  buildings  being  used  by  the 
military  before  the  bombing?  Is  the 
damage  to  buildings,  roads,  and  flesh 
consistent  with  the  signatures  left  by  a 
particular  kind  of  weapon? 

The  Geneva  Conventions  are  very  clear. 
Additional  Protocol  I  of  the  Conventions 
says  that  civilians  enjoy  immunity  insofar 
as  they  shall  “enjoy  general  protection 
against  dangers  arising  from  military' 
operations”  and  “shall  not  be  the  object  of 
attack.”  The  Protocol  also  prohibits  action 
whose  primary  purpose  is  to  spread  terror 
among  civilians. 

It  also  prohibits  indiscriminate  attacks, 
obliging  each  party  to  a  conflict  under  all 
circumstances  to  distinguish  between 
combatants  and  military  objectives  on  the 
one  hand  —  and  civilians  and  civilian 
objects  on  the  other. 

These  provide  a  good  framework  within 
which  to  view  and  report  what  we  see.  Still, 
anyone  drawing  generalizations  from  any 
specific  incident  does  so  at  their  peril.  11 


Is  it  difficult  to  gauge  how  many 
civilian  casualties  there  are?  Or  even 
see  them? 

It’s  usually  difficult  to  determine  the 
number  of  dead  and  wounded.  By  the  time 
Baghdad-based  journalists  have  been 
escorted  to  the  scene,  the  bodies  of  the 
dead  and  wounded  have  frequently  been 
transferred  to  the  hospital  or,  in  the  case 
of  the  dead,  immediately  buried  according 
to  Islamic  custom. 


Do  you  find  it  hard  to  judge  how  to 
report  all  this? 

Absolutely.  Reporting  allegations  of 
civilian  casualties  is  at  the  extreme  of  an 
already  difficult  continuum;  covering  a 
war  with  vast  gaps  of  information,  lack  of 
access  to  the  front,  and  lack  of  independent 
corroboration,  and  with  both  sides  tiying 
mightily  to  spin  events  to  their  advantage. 

We  see  little  other  than  what  the 
government  alleges  are  civilian  casualties 
and  damage  to  civilian  infrastructure.  Our 
access  to  witnesses  at  the  sites  is  usually 
monitored  by  government  minders  or 
supporters  of  the  government  carrying 
press  credentials.  The  witnesses  who 
come  forward  are  usually  members  of  the 
ruling  Baath  Party  or  supporters  of  the 
government.  If  they  aren’t,  they  are 
monitored  by  Iraqis  who  are. 

The  best  we  can  do  is  report  the  allega¬ 
tions  and  the  anomalies  we  observe,  look 
for  patterns,  and  apply  our  understanding 
of  the  Geneva  Conventions.  Are  their 
military  or  intelligence  facilities  in  the  area? 
Were  the  buildings  evacuated  before  the 
bombing?  Were  the  hospitals,  schools,  or 


Any  other  way  to  get  a  definitive 
report? 

“Definitive  report”?  What’s  “definitive”? 
Under  wartime  conditions  —  when  both 
sides  have  a  stake  in  depicting  their  cause 
as  just  and  their  efforts  as  righteous,  when 
nongovernmental  organizations  and 
journalists  have  little  or  no  timely  access 
to  the  front  and  to  bomb  sites  —  there’s  no 
“definitive  report.” 

Under  enough  outside  pressure,  the 
Pentagon  will  sometimes  conduct  investi¬ 
gations;  there  were  several  instances  of  this 
recently  in  Afghanistan.  But  the  Pentagon 
rarely  gives  priority  to  these  investigations 


Iraq  Body  Count  (http://xerww.iraqbody 
count.net) provides  a  daily  update  on 
reports  of  civilian  casualties  throughout 
Iraq,  citing  U.S.  and foreign  journalistic 
sources  and  both  high  and  law  estimates. 
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{continued from  page  32}  in  Davenport, 

took  note  of  the  small-town  route  that 
Dean  took  to  connect  with  voters.  “I  live 
six  blocks  from  The  Rust}’  Nail  [a  local 
restaurant].  Ill  bet  Dean  knows  the  menu 
better  than  I  do,”  says  Tibbetts. 

“The  key  to  winning  in  Iowa  is  making 
sure  that  you  have  enough  people  working 
for  you  who  can  get  out  the  vote,”  says 
David  Yepsen,  a  legendary  columnist  for 
The  Des  Moines  Register.  The  antiwar 
faction  that  Dean  has  cultivated  in  Iowa 
has  been  very  active  in  the  early  run-up 
to  the  caucus  —  scheduled  for  next  Jan. 

19.  However,  Iraq  as  an  issue  depends 
on  the  length  of  the  w'ar  and  its  impact 
on  the  economy. 

Meanwhile,  Democrats  are  telling 
reporters  it  will  be  difficult  to  duplicate 
Carter's  successful  cash-poor  campaign 
for  the  White  House.  “The  primaries  are 
front-loaded  this  time  around,”  e.xplains 
Kandy  Stroud,  the  former  Womens  Wear 
Daily  reporter  w'hose  book,  Hcnv  Jimmy 
Won,  chronicled  Carter’s  campaign.  “It’s 
not  like  1976  when  Carter  won  and  you 
could  take  a  breath.” 

Wire  aide 

Conventional  press  wisdom  is  that  a 
Vermont  governor  hemmed  in  on  two 
sides  by  major  candidates  —  Lieberman  in 
Connecticut  and  Keny  in  Massachusetts  — 
won’t  be  able  to  raise  enough  money’  to  win. 
But  Dean  is  now  a  co-front-runner  in  New 
Hampshire,  due  to  a  confluence  of  ev  ents: 
the  war  and  a  late  start  by  the  Green 
Mountain  press.  That  allowed  Christopher 
Graff,  AP  bureau  chief  in  Montpelier, 
working  in  an  office  above  the  Thrush 
Tavern  across  the  street  from  Dean’s  old 
Statehouse  space,  to  become  something 
of  a  presidential  kingmaker. 

His  stories  made  their  way  to  the  AP 
regional  w’ire  that  blankets  New  Hamp¬ 
shire  —  much  as  Glover’s  did  in  Iowa. 

The  reasons  were  the  same.  “He  got 
attention  because  he  w'as  the  only  one  out 
there,”  says  Graff.  “And  getting  attention 
made  him  credible.” 

The  stories  are  also  monev’makers. 
“Favorable  press  coverage  is  a  form  of  fund 
raising,”  sa}’s  Tom  Rath,  a  Republican 
National  Committee  member  from  New 
Hampshire.  “One  story  gets  three  more: 
two  of  them  about  the  candidate,  and  the 
third  one  about  the  first  two.  Then  all  of 
them  are  put  in  the  fund-raising  envelope.” 

The  wire  stories  helped  conserv  ative  New 
Hampshire  learn  that  the  National  Rifle 
Association  loved  Dean  and  that  he  w’ould 
rather  cut  a  program  than  raise  taxes. 


“People  all  thought  that 
because  he  was  from  Ver¬ 
mont  he  held  to  be  a  liberal,” 
says  Kevin  Landrigan, 

Statehouse  reporter  for  The 
Telegraph  in  Nashua.  “He  is 
not  easv’  to  pigeonhole.” 

That  is  a  mixed  blessing. 

Senate  candidates  are 
celebrities  from  Washington 
who  are  alwav’s  in  headlines 
or  on  TV.  That  sometimes 
breeds  voter  contempt. 

Dean-tv’pe  long  shots  have 
an  outsider’s  aura.  But  voters 
worry  whether  the  candidate 
is  big  enough  to  handle  the 
political  kingdom. 

“Dean  is  attractive  because 
he  is  an  insurgent,”  says 
John  DiStaso,  a  reporter 
for  The  Union  Leader  in 
Manchester.  “And  he’s  been 
here  an  awliil  lot,  and  he 
knows  legislators.  The  ques- 
tion  in  his  case  is  money.” 

It  is  unclear  whether  the  media  money 
will  flow'  to  Vermont.  “He  has  run  the 
gauntlet  and  done  well,”  sav  s  Tad  Smith, 
CEO  of  the  Reed  Business  Information 


Used  to  the  spotlight:  Dean  in  Killington,  Vt.,  with  Castleton 
State  College  President  Dave  Wolk,  at  a  tribute  to  the  governor. 


Media  Group,  which  includes  a  number  of 
media  magazines.  “1  really  liked  him.  And  I 
can  raise  money  for  him.  But  I  haven’t  met 
the  other  candidates.”  II 
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Midsize  daily  papers  at  the  front 


Their  'embeds’  carry  troop  news  from  forward  base  to  home  base 

BY  RAPE  BARTHOLOMEW 


line  than  to  stay  where  they  are,”  he  said. 

Editors  at  The  Augusta  Chronicle  asked 
embedded  reporter  Johnny  Edwards  not  to 
accompany  Marine  reserves  on  potentially 
dangerous  convoy  missions.  “We  want  him 
to  write  about  the  local  soldiers,  not  be  a 
wartime  correspondent,”  said  Executive 
Editor  Dennis  Sodomka.  (Another  embed, 
Chris  Barron  of  The  Sun  in  Bremerton, 
Wash.,  gave  up  his  slot  on  an  aircraft  carrier 
last  week  and  went  home  after  the  empha¬ 
sis  of  coverage  shifted  to  the  ground  w'ar.) 

Many  of  these  embeds  have  more 
impressive  resumes  of  military  coverage 
than  most  of  their  big-daily  colleagues. 
Escoto  covered  the  101st  Airborne  Dhision 
on  peacekeeping  missions  in  Kosovo  in 
2000  and  the 
Afghanistan  w'ar 
in  2001.  Before 

*  becoming  a 

^  reporter,  she  was  a 

soldier  herself,  said 
Stevens,  adding. 
“She  understands 

'  military  and 

the  lifestxle.  She’s 
certainly  not  a  babe 
■  in  the  woods.” 

Pre\ious 
experience  with 
the  military  helps 
these  reporters 
the  trust 

of  troops.  Harper 

of  the  Ledgcr-Ert^rrrrpr  “established  himself 
as  a  credible  guy  who’s  interested  and 
wants  to  get  it  right,”  said  Burbach.  Often, 
the  reporters  arc  familiar  faces,  and  soldiers 
want  to  talk  to  them. 

Augusta’s  Edwards,  who  had  no  previous 
e.xperience  in  the  field,  arrived  in  Kuwait 
without  a  satellite  phone  and  had  to  buy 
one  there.  “He’s  had  a  lot  of  frustration, 
but  he’s  doing  what  he  has  to  do,”  said 
Sodomka.  “He  doesn’t  want  to  come  back.” 

And,  in  this  way,  Edwards  is  like  most 
other  embedded  reporters.  Despite  danger, 
fatigue,  and  sand  in  their  laptops,  thev'  want 
to  stay  in  Iraq  and  continue  covering  the 
war.  “I  haven’t  heard  a  single  note  from 
him  that  sounded  like  regret,”  said  Burbach 
of  Harper.  “I  never  expected  him  to  dip  in 
for  the  w'eekend  and  come  back.”  11 


reporters  embedded  in  Iraq.  The  editors 
and  embedded  journalists  for  the  Savan¬ 
nah  (Ga.)  Morning Neu's  —  the  reporter/ 
photographer  team  of  Noelle  Phillips  and 
John  Carrington  —  have  done  “what  we 
can  do  to  make  the  local  connection  with 
a  war  halfway  across  the  world,”  said 
Managing  Editor  Dan  Suwyn.  Savannah 
is  next  to  Fort  Stewart,  an  Army  base  with 
more  3rd  Infantiy 
soldiers. 

The  Ledger- 

r  j  Enquirer -And  Leaf- 

-  Chronicle  have 

TSt^^  printed  personal 

messages  from  the 

*  &  troops  to  their 


CHANTAL  Escoto,  like  other 
embedded  reporters  in  Gulf  War 
II,  is  living  the  life  of  a  soldier. 

She  sleeps  two  or  three  hours  at 
a  time  in  the  back  of  a  Humvee  or  on  the 
ground  in  a  tent,  she  eats  cold  military 
MREs  (Meals  Ready  to  Eat),  and  her  next 
shower  could  be  days  away.  Unlike 
reporters  who  are 
covering  the  war  for 
nationally  known 
papers  whose  work 

will  be  seen  by  dugm 

hundreds  of  ^  ^ 

thousands  of  readers,  *f  \ 

Escoto,  a  reporter  for 

The  Leaf-Chronicle  in  ;  \ 

Clarksville,  Tenn.,  is 

braving  the  war  for  a  | 

readership  of  a  little  l 
more  than 
Reporters 
as  Escoto  are  out- 
numbered  by  their 
big-name  colleagues  W 
in  Iraq,  but  embeds 

from  smaller  papers  I  ^ 

have  delivered 

up-close  looks  at  the  ^ 

lives  of  soldiers  to  the  coveragerfamily-style: 

people  who  need  Johnny  Edwards  (top), 

them  most  —  their  Diane  Lacey  Allen  (a 
families.  Clarksville  Sam  Harper  (wii 

borders  Fort  Camp- 
bell,  home  of  the  Army’s  101st  Airborne 
Division,  which  is  in  Iraq.  Escoto’s  mission, 
said  Leaf-Chronicle  Executive  Editor 
Richard  V.  Stevens,  is  to  provide  families 
with  glimpses  of  the  daily  lives  of  some  of 
the  almost  20,000  troops  in  the  101st. 

The  Leaf-Chronicle  is  tvpical  of  smaller 
papers  with  embedded  reporters  covering 
the  war.  “We  didn’t  send  him  there  to  do  a 
comprehensive  ‘How  the  war’s  working’ 
piece,”  said  Columbus  (Ga.)  Ledger- 
Enquirer  Executive  Editor  Mike  Burbach, 
whose  repiorter  Sam  Harper  is  embedded 
with  the  3rd  Infantrv'  Division.  “We’re 
looking  for  the  view  from  the  Humvee.” 

Columbus,  home  to  the  3rd  Infantry’s 
Fort  Benning  —  and  the  45,824-daily- 
circulation  Ledger-Enquirer  —  is  one  of 
three  midsize  Georgia  dailies  that  have 


families  and  friends  back  home.  A  “Hi 
Honey”  feature  ran  twice  on  the  Ledger- 
Enquirer's  front  page.  A  similar 
department  in  The  Leaf-Chronicle,  called 
“From  the  Troops,”  has  become  one  of  the 
paper’s  most  popular  features,  said  Stevens. 

This  may  seem  fairly  easygoing,  but 
Diane  Lacey  Allen,  covering  the  war  for 
The  Ledger  in  Lakeland,  Fla.,  found  the 
experience  harder  than  she  e.xpected,  said 
Managing  Editor  Lenore  Devore.  “Her 
America  Online  screen  name  is 
‘DisasterDi,’”  said  Devore.  “It  surprised 
me  to  hear  her  admit  she’s  scared.” 

Still,  the  Morning  News’  Suwyn  said 
his  repxirter/photographer  team  felt  safer 
embedded  than  retreating  to  Kuwait  with  a 
small  militarv’  escort.  “It’s  probably  more 
dangerous  to  go  back  dowm  the  supply 
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America  East  features  a  menu  of  internationally  flavored  offerings 


BY  JIM  ROSENBERG 


Most  newspaper  personnel  at  the  annual 
America  East  conference  and  trade  show  two 
weeks  ago  in  Hershey,  Pa.,  may  have  been  from 
nearby  states,  as  in  the  past,  but  exhibitors  at  the 
event  are  an  increasingly  international  lot. 

Back  from  Germany  (and  Jersey  City,  N.J.),  OneVision  brought  a 
version  of  its  automated  file-checking  and  correction  software 
tailored  to  the  needs  and  budgets  of  small  daily  and  weekly  news¬ 
papers.  “A  lot  of  the  smaller  weeklies  can’t  afford  our  software,  but 
they  need  our  capability,”  Sales  Manager  John  Campochiaro  said. 


Introduced  to  this  country  in  1998,  Asura 
is  used  by  60%  of  large  dailies,  according 
to  Campochiaro.  Its  interpreter  analyzes 
files  in  most  formats  at  the  lowest  level  of 
graphical  components,  checking  for  such 
things  as  color  assignments,  fonts,  and 
missing  elements. 

Available  soon, 

Asura  Smart  w'as 
created  to  save  time 
spent  opening, 
examining,  and 
fixing  individual  ad 
files,  while  ensuring 
that  ads  will  print. 

This  new  version 
uses  preconfigured 
folders  and  outputs 
only  in  encapsulated 
PostScript.  Users  may  modify  trim  boxes, 
resolve  PDF  rotation  issues,  crop,  delete 
unused  space,  resize  to  fit,  assign  color, 
convert  color  to  an  appropriate  gray  shade 
for  black-and-white  ads,  modify  a  process 
color  plate,  and  recombine  separated  files. 

Also  attacking  manual  ad  work,  4-year- 
old  Polkadots  Software  Inc.,  LaSalle, 
Quebec,  was  represented  at  America  East 
for  the  first  time,  by  distributor  Flashlight 
Digital  USA  Based  on  a  Harlequin  raster 


image  processor  (RIP)  and  interfaced  to 
Softw'are  Consulting  Services’  widely  used 
Layout-8000  program  (other  interfaces  are 
in  the  works),  PrePage-it  News  reads  the 
electronic  dummy  and  places  RIPped  ads 
accordingly.  By  RIPping  before  paginating, 
errors  can  be  found 
well  before  deadline. 

Last  year,  Detroit 
Newspapers  began 
stacking  ads  with 
PrePage-it  News. 

Another  first-time 
exhibitor,  Montreal- 
based  Ixiasoft  wasn’t 
looking  for  news¬ 
paper  customers,  at 
least  not  directly. 
“We  typically  sell  our 
product  through  other  vendors.  End  users 
come  to  us,  and  we  find  the  appropriate 
integrator,”  said  Marc  Cyrenne,  product 
director  for  what  he  calls  a  “generic  XML 
[extensible  markup  language]  engine  that 
fits  in  many  vertical  markets.” 

Though  Ixiasoft  as  yet  has  no  such 
publishing-systems  integrator  in  North 
America  (it  has  market  partners  outside 
media,  including  Veridian  Systems,  which 
used  Ixia  technology  to  manage  documents 


Job  template  selection  in  Sansui’s  PublishNow! 


for  the  U.S.  Ar  Force),  European  inte¬ 
grator-customers  for  its  TextML  Sener 
include  France’s  Datox  and  Spain’s  Alink, 
for  w'hich  it  supplies  the  XML  back  end  to 
InfoPolis  (E&P,  Oct.  14,  p.  24). 

With  technology  partners  Microsoft 
Corp.  and  Adobe  Systems  Inc.,  the  5-year- 
old  spinolf  of  a  Canadian  news  aggregator 
wants  to  reproduce  in  North  America  the 
success  it  had  in  Europe  in  cross-media 
and  content-management.  Cyrenne  said 
Ixiasoft  expects  to  announce  its  first  North 
Anerican  publishing  integrator  at  Ne.xpo. 

A  repository  and  indexing/retrieval 
engine  for  combined  fiill-text  and  metadata 
searches,  Ixia’s  native-XML  database  now 
supports  Adobe  Systems  Inc.’s  Extensible 
Metadata  Platform  for  easier  embedded 
metadata  extraction  and  content  applica¬ 
tion  across  various  media.  Its  TextML  Pub¬ 
lisher  extension  allows  “rapid  deployment 
of  Web-based  information  libraries”  using 
the  combined  search  capabilities  on  docu¬ 
ments  in  various  formats  and  enabling 
attachment  and  retrieval  of  any  binary’  file. 

With  a  subsidiary  in  Iselin,  N  J.,  India’s 
7-year-old  Sansui  Software  showed  up  to 
show  off  a  successor  to  SmartProperty  and 
SmartCars  display-ad  systems.  Using 
NewsML  markup  for  output  to  the  Web  or 
print,  browser-based  PublishNow!  gives 
advertisers  access  to  a  Web  server-based 
copy  of  Adobe  InDesign.  Last  year,  three 
newspaper  groups  in  the  United  Kingdom 
began  hosting  the  software  for  real-estate 
agents  who  produce  their  own  ad  pages, 
said  Sansui  Chairman  Ravi  Dugal,  who  said 
ad  turnaround  for  many  shrunk  from  days 
to  minutes  —  a  boon  to  both  parties, 
especially  as  one  of  the  three  groups 
produces  120  such  ad  pages  a  week,  with 
copy  localized  for  each  paper  in  the  group. 

Sansui’s  modular  SmartNews  editorial 
system  offers  Web-based  tools  to  assign, 
research,  write  (with  CopyDesk,  InCopy,  or 
Sansui’s  Web-based  editor),  write  remotely 
to  fit,  track,  and  archive  stories,  as  well  as 
manage  wire  stories  and  images.  In 
addition  to  its  QuickSite  template-based 
Web  publishing,  Sansui  developed  an  array 
of  page-layout  productivity  plug-ins  for 
InDesign  and  XTensions  for  QuarkXPress. 
The  company  is  now  installing  a  300-seat 
system  in  Athens’  Eleftheros  Typos. 

Dugal  and  Sansui  aren’t  really  new  here: 
He  headed  Abacus  Computers  Ltd.,  which 
exhibited  at  Nexpo  13  years  ago,  and  Sansui 
has  done  w'ork  for  half  a  dozen  U.S.  systems 
suppliers  and  helped  automate  financial 
data  flow  for  The  Asociated  Press.  11 
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No  -  but  a  long,  drawn-out  conflict  in  Iraq  could  cause  problems 


BY  DAVE  ASTOR 

AS  NEWS  SERVICES  WORK  MIGHTILY  TO  COVER  THE 

Iraq  war,  syndicates  are  also  affected.  The  U.S. 
invasion  has  had  a  slight  impact  on  feature  sales  — 
and  a  bigger  impact  on  content. 

The  Washington  Post  Writers  Group  (WPWG)  even 
had  two  columnists  “over  there”:  Michael  Kelly,  embedded  with  the 
Army’s  3rd  Infantiy  Division  before  his  death  in  Iraq  was  reported 
as  E&P  went  to  press  Friday,  and  David  Ignatius,  who  is  roaming  the 
region  independently.  (For  an  interview  with  Ignatius,  see  the  April 
3  “Syndicate  World”  at  http://www.editorandpublisher.com.) 

Karisue  Wyson,  WPWG  sales  manager  Creators  Syndicate  President  Rick 

for  North  America,  said  the  war  is  a  Newcombe  agreed,  saying  the  attitude  of 

compelling  stoiy  when  written  about  by  a  some  papers  is:  “Don’t  talk  to  us  about 
reporter.  “But  adding  a  columnist’s  .skill  comics  right  now.  We  have  a  war  to  cover!  ” 

makes  it  even  more  powerful, ”  she  noted.  But  Tribune  Media  Services  is  seeing 

Since  Kelly  began  writing  from  the  war  a  small  rise  in  comic  sales,  said  Sales 

zone,  his  client  list  had  increased  to  nearly  Director/Domestic  Syndication  Doug  Page, 
80  from  about  70.  And  Ignatius,  who  who  noted  some  papers  may  feel  readers 

entered  syndication  with  WPWG  just  this  need  a  bit  of  escape  from  war  news, 

year,  has  seen  his  list  double  to  about  35.  Also,  “Op)-Ed  is  really  in  demand  now,” 

Wyson  said  sales  for  Jim  Hoagland,  said  Margo  Sugrue,  national  sales  director 

Charles  Krauthammer,  and  George  Will  at  Creators,  whose  columnists  include  the 
also  have  risen  since  the  war  began.  But  currently  war-zone-based  Oliver  North, 
comics  have  been  harder  to  sell,  she  added.  Another  columnist  there  is  Nicholas  Kristof 


Washington  Post  Writers  Group  columnist 
David  Ignatius  inside  Iraq  on  March  30 

of  the  New  York  Times  News  Service. 

Creators  is  also  svudicating  an  art/ 
text  feature  by  The  Atlanta  Journal- 
Constitution's  Mike  Luckovich  about  the 
editorial  cartoonist’s  recent  Pentagon  visit. 

Universal  Press  Sj-ndicate  and  Coplev- 
News  Service  reported  more  reprint  sales  of 
editorial  cartoons,  with  purchases  equally 
split  between  pro-  and  antiw'ar  drawings. 

Other  than  that,  “It’s  been  prettv’  much 
business  as  usual”  since  the  war  began, 
said  Universal  President  Bob  Dufiv'. 

“I  don’t  see  the  war  affecting  sales  a  lot,” 
agreed  Copley  Editorial  Director  Glenda 
Winders,  noting  that  papers  still  have 
feature  sections  to  fill.  Of  course,  even 
feature  columnists  are  addressing  the  w  ar, 
as  Copley  advice  writer  Cherie  Bennett  does 
when  answering  queries  from  teen  readers. 

Some  svTidicates  are  still  waiting  to  see  if 
the  war  will  affect  sales.  “It’s  too  early  to 
tell,”  said  George  Haeberlein,  vice  president 
for  w  orldwide  svTidication  sales  at  King 
Features  SvTjdicate.  He  did  add  that  some 
papers  have  been  too  busv’  to  talk  with 
syndicate  salespeople. 

“It  can  be  difficult  having  good  conver¬ 
sations  with  editors  when  there’s  a  TV  on  in 
the  background,”  said  Maiy  Ann  Veldman, 
regional  sales  director  at  Creators. 

What  about  the  war’s  impact  on 
international  sales?  Duffv’  and  Newcombe 
haven’t  seen  a  difference  between  that  and 
domestic  sales,  at  least  not  yet. 

A  lengthy  conflict  could  stretch 
new'spaper  budgets  so  thin  that  feature 
spending  gets  sliced.  It  could  also  further 
depress  advertising  —  meaning  smaller 
news  holes.  “If  the  war  continues  for  a 
long  time,”  said  Page,  “syndicates  might 
be  in  a  bit  of  a  jam.”  11 


et  cetera 


Syndicate  creator  did  the  drawing  in  response 
to  a  request  from  the  White  House 

Bission  on  Remembrance.  ... 
EATORS  Syndicate  is 
listributing  the  editorial 
cartoons  Steve  Kelley  does 
for  The  Times-Picayune  of 
New  Orleans. ...  For  many 
more  items  that  didn’t 
make  it  into  print,  see  the 
kpril  3  “Syndicate  World”  at 
np://www.editorand 
publisher.com. 


Bil  Keane  drew  a 
“Family  Circus” 
cartoon  that  delivers 
a  message  to  the  U.S. 

Armed  Forces.  He  told  j 

£&P  that  copies  are  being  T 
sent  in  various  formats  V 

(such  as  posters  and 
stickers)  to  military  leaders, 
troops,  the  wounded,  and 
others.  The  King  Features 
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Getting  It  Right 

MROnS  MCA 

The  press  must  uncover  latest  assaults  on  the  U.S.  Constitution 

Had  it  not  been  for  an  anonymous  whistle- 
blower  in  the  U.S.  Justice  Department,  the 
press  might  not  have  known  about  an  86-page 
draft  of  a  sequel  to  the  USA  Patriot  Act  until  the 
nation  was  at  war  with  Iraq,  when  the  public 
might  have  been  much  more  receptive  to  some  of  the  most  radical 
national-security  revisions  of  the  Constitution  in  our  history. 

The  proposed  Domestic  Security  Enhancement  Act  of  2003  —  a 
carefully  bland  title  —  was  leaked  to  Charles  Lewis,  founder  and 
executive  director  of  the  Center  for  Public  Integrity  in  Washington, 


who  on  Feb.  7  posted  it  on  the  Web 
(http://www.publicintegrity.org).  That 
night,  Lewis  revealed  some  of  its  contents 
on  Bill  Moyers’  Public  Broadcasting  Service 
program,  Now.  Three  days  later,  LT.S.  Sen. 
Patrick  Leahy,  D-Vt.,  ranking  minority 
member  on  the  Senate  Judiciary 
Committee,  complained  that 
“for  months,  and  just  as  recently 
as  last  week.  Justice  Depart¬ 
ment  officials  have  denied  to 
members  of  tbe  Judiciary  Com¬ 
mittee  that  they  were  drafting 
another  antiterrorism  package.” 

It’s  no  wonder  Attorney 
General  John  Ashcroft  would 
have  preferred  a  more 
propitious,  anxious  time  to 
propose  stripping  Americans  of 
their  citizenship  for  giving  “material 
support”  to  a  group  designated  as 
“terrorist,”  which  could  mean  sending  a 
check  to  help  fund  an  organization’s  lawful 
activities,  without  knowing  of  its  other  acts. 

Today,  an  American  can  lose  his  or  her 
citizenship  only  by  showing  a  clear  intent  to 
abandon  it.  Under  Patriot  Act  II,  the 
government  need  only  “infer”  that  intention 
to  lose  what  U.S.  Chief  Justice  Earl  Warren 
once  called  “the  right  to  have  rights.” 

I  would  have  thought  that  this  draconian 


provision  alone  would  have  led  to  e.xtensive 
media  coverage  and  congressional  hearings. 
But,  in  most  newspapers.  Patriot  Act  II 
was  at  best  a  one-  or  tw'o-day  story,  and  it 
washed  out  in  TV s  24-hour  news  cycle. 

So,  too,  did  Ashcroft’s  proposed  reversal 
of  a  federal  court  decision  mandating  the 
release  of  the  names  of  the 
hundreds  of  people  caught  in 
the  dragnet  after  the  terrorist 
attacks  of  9/U.  In  a  section 
titled  “Prohibition  of  Disclosure 
of  Terrorism  Investigation 
Detainee  Information,”  Patriot 
Act  II  would  —  for  the  first  time 
in  U.S.  history,  as  the  Lawyers 
Committee  for  Human  Rights 
in  New  York  warns  —  “expli¬ 
citly  authorize  secret  arrests.” 

Patriot  Act  II  also  would  undermine  the 
Clean  Air  Act  in  ways  that  could  affect 
towns  and  cities  across  the  country.  As 
reported  in  the  American  Civil  Liberties 
Union  analysis  of  Patriot  Act  II  (http:// 
www.aclu.org),  the  Clean  Air  Act  requires 
that  “corporations  that  use  potentially  dan¬ 
gerous  chemicals  must  prepare  an  analysis 
of  consequences  of  the  release  of  such 
chemicals  to  surrounding  communities.” 

But  under-  Patriot  Act  II,  residents  of 
those  communities  —  and  their  local- 


newspaper  watchdogs  —  no  longer  will 
have  meaningful  access  to  these  analyses. 
Instead,  the  ACLU  noted,  this  information 
will  be  restricted  to  government  reading 
rooms  “in  which  copies  could  not  be  made 
and  notes  could  not  be  taken.” 

And,  it  pointed  out,  these  documents 
will  not  include  “such  basic  information 
as  ‘the  identity  or  location  of  any  facility  or 
any  information  from  which  the  identity  or 
location  of  the  facility  could  be  deduced.’” 
Only  government  officials  will  have  greater 
access  to  this  vital  information,  and  “gov¬ 
ernment  whistle-blowers  w'bo  reveal  any 
information  restricted  under  this  section 
commit  a  criminal  offense,  even  if  their  mo¬ 
tivation  w'as  to  protect  the  public  from  cor¬ 
porate  wrongdoing  or  government  neglect.” 

Considering  that  the  Justice  Department 
has  refused  to  fully  inform  Congress  and 
the  press  about  how-  it  is  implementing  the 
cuts  in  civil  liberties  sptx;ified  in  the  USA 
Patriot  Act  itself  —  and  that  it  proposes 
even  more  revisions  of  the  Bill  of  Rights  — 
it’s  essential  for  those  of  us  charged  with 
reporting  on  the  Constitution  to  also 
inform  readers  that,  as  the  ACLU  has 
declared:  “Even  the  measures  that,  on  the 
surface,  appear  to  have  been  adopted  only 
as  long  as  the  war  on  terror  lasts  could  be 
with  us  indefinitely.  Because,  as  Homeland 
Securitv'  Director  Tom  Ridge  him.selfhas 
warned,  terrorism  is  a  ‘permanent  condi¬ 
tion  to  which  America  must ...  adjust.’” 

The  day  before  Ashcroft  w'as  to  appear  at 
a  Senate  Judiciaiy  Committee  hearing  on 
March  3,  a  staff  member  told  me  the 
attorney  general  would  be  grilled  about 
Patriot  Act  II.  But  then  Khalid  Shaikh 
Mohammed  was  taken  into  custody,  and, 
except  for  a  few  questions  that  Ashcroft 
deflected,  there  was  largely  praise  for  the 
capture  of  the  al-Qaida  kingpin  —  so 
Ashcroft  emerged,  as  usual,  radiant  in  his 
mission  to  save  us  from  the  bothersome 
technicalities  of  the  Constitution. 

The  press  must  do  better  in  staving  on 
the  case  of  the  attorney  general,  who,  in 
a  draft  of  the  USA  Patriot  Act  he  submitted 
to  Congress,  had  a  section  titled,  “Suspen¬ 
sion  of  the  Writ  of  Habeas  Corpus.”  It  was 
cut  out,  but  he  has  succeeded  partially  in 
that  goal,  given  the  two  U.S.  citizens 
imprisoned  without  being  charged  and 
without  access  to  lawyers.  And  he  may 
succeed  completely  in  Patriot  Act  III.  (1 
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▼  Thile  covering  her  Harrison  County 
government  beat,  Beth  Musgrave,  staff  writer  for 
The  Sun  Herald  in  Biloxi,  Miss.,  noticed  signs 
of  critical  staffing  shortages  at  the  Department  of 
Human  Services. 

She  discovered  that  instead  of  the  22  social 
workers  and  investigators  it  should  have,  there 
were  just  six.  Caseworkers  were  struggling  under 
horrendous  loads  of  more  than  100  cases  each. 
Of  576  reports  of  child  abuse  in  the  first  three 
months  of  2002,  only  261  were  investigated. 

Musgrave's  carefully  documented  series  of 
stories  explained  the  problems,  warned  readers 
of  the  likely  consequences  and,  most  impor¬ 
tantly,  prompted  action. 

The  governor  announced  funds  to  add 
positions.  The  state  Legislature  passed  an 
emergency  bill  to  hire  more  workers.  And  more 
changes  are  coming.  “ 

The  determined  effort  of  Tallahassee  Democrat 
reporter  James  Rosica  uncovered  an  equally 
disturbing  problem  in  his  paper's  community  - 


Questioning 
ed  Reporting 


justice  was  getting  slower  and  slower  in  Leon 
County,  seat  of  Florida's  capital.  Hundreds  of  felony 
cases  languished  in  local  courts,  well  past  the 
recommended  1 80  days.  Some  defendants  waited 
years  for  their  cases  to  be  tried,  despite  the 
constitutional  guarantee  of  a  speedy  trial. 

Rosica's  yearlong  examination  highlighted 
how  the  crisis  had  put  the  lives  of  the  victims  and 
defendants  on  hold  while  prosecutors  and  public 
defenders  were  burning  out  from  overload,  and 
taxpayers  were  picking  up  the  growing  tab. 

The  Florida  Bar  requested  copies  of  the 
series.  To  reduce  delays,  the  chief  judge  has 
changed  the  way  hearings  are  scheduled. 
And  the  Democrat  is  continuing  to  press 
editorially  for  even  more  changes. 

All  of  us  at  Knight  Ridder  applaud  the  solid 
reporting  and  relentless  efforts  of  Beth  Musgrave 
and  James  Rosica.  And  we  congratulate  The  Sun 
Herald  and  Tallahassee  Democrat  on  these  two 
powerful  series  that  made  a  difference  in  the 
communities  they  serve,  improving  the  lives  of 
those  involved. 

Knight  Ridder.  What  a  difference  a  newspaper 
can  make. 
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